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MAG Public Input MilestonesMAG Public Input MilestonesMAG Public Input MilestonesMAG Public Input Milestones

 1991 – ISTEA requires adopted public 
involvement processinvolvement process.

 1992 – Regional Council approves 15-
minute Call to the Audience.

 1994 – Adopted formal process to 
comply with TEA 21comply with TEA-21. 

 1996 – Approval of recommendations 
to “reengineer the policy process.”

 1998 – Process enhanced.
h 2001 – Community Outreach Program 

implemented to reach Title VI 
Communities.

 2001-04 – Intensive outreach to 
de elop Regional T anspo tation Plandevelop Regional Transportation Plan.

 2005 – SAFETEA-LU requires Public 
Participation Plan.

 2006 – Public Participation Plan 
d t d
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adopted.
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MAG P bli I t PMAG P bli I t PMAG Public Input ProcessMAG Public Input Process

 Four Phases Four Phases
 Early Phase
 Mid Phase
 Final Phase
 Continuous Involvement
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E l PhE l PhEarly PhaseEarly Phase

 Typically held in late summer/early Typically held in late summer/early 
fall, prior to the development of a 
draft listing of projects for the new 
TIP and update to the Plan. p

 Stakeholders Meeting held.

All comments received during the All comments received during the 
early phase are included in an Early 
Phase Input Opportunity Report. 

 This report is distributed to MAG 
policy committees for review and 
consideration. A presentation is 
provided
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provided.
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Mid PhMid PhMid PhaseMid Phase

 Typically held in late winter to early Typically held in late winter to early 
spring, prior to the development of a 
draft listing of projects for the new TIP 
and update to the Plan.

 Includes joint transportation public 
hearing with court reporter to 
transcribe verbatim comments. 

 All comments received during the mid All comments received during the mid 
phase are transcribed and receive staff 
responses.

 Comments and responses included in p
Mid Phase Input Opportunity Report. 

 This report is distributed to MAG policy 
committees for review and 
consideration and a presentation is
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consideration and a presentation is 
provided at the meeting prior to action.
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Fi l PhFi l PhFinal PhaseFinal Phase

 Typically held in early to late summer Typically held in early to late summer.
 Includes Transportation Public Hearing 

of Final Draft Plan and TIP with court 
reporter to transcribe verbatim p
comments. 

 All comments received during the mid 
phase are transcribed and receive staff 
responsesresponses.

 Comments and responses included in 
Mid Phase Input Opportunity Report. 
This report is distributed to MAG policy This report is distributed to MAG policy 
committees for review and 
consideration and a presentation is 
provided at the meeting prior to action.
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C ti I l tC ti I l tContinuous InvolvementContinuous Involvement

 Ongoing outreach through Ongoing outreach through 
presentations, information booths, 
surveys, media outreach, Web and 
e-mail.
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W b O t hW b O t hWeb OutreachWeb Outreach

MAG W b Si MAG Web Site
 Feedback 

ButtonButton
 Spanish 

Translations

 Project Web 
SitesSites
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MAIN MAG WEB SITE
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MAIN MAG WEB SITE  
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SPANISH TRANSLATIONS
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SPANISH TRANSLATIONS  



COMMUNICATIONS AND PUBLIC OUTREACH PUBLIC INVOLVEMENT

DON’T TRASH AZ
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DON T TRASH AZ  
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REGIONAL RECYCLING
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REGIONAL RECYCLING  
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BQAZ ORG
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BQAZ.ORG  
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FEDTIP SITE
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FEDTIP SITE  
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TRANSPORTATION MANAGEMENT
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TRANSPORTATION MANAGEMENT  
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SAFE ROUTES TO SCHOOL
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SAFE ROUTES TO SCHOOL  
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LETSKEEPMOVING COM
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LETSKEEPMOVING.COM  
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CENSUS 2010 SITE
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CENSUS 2010 SITE  
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CRASH DATA ONLINE
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CRASH DATA ONLINE  
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ARIZONA COGs AND MPOs
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ARIZONA COGs AND MPOs  
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INTERMOUNTAIN MPOs
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INTERMOUNTAIN MPOs  
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EMPLOYEE INTRANET
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EMPLOYEE INTRANET  
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GOV DELIVERY
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GOV DELIVERY  
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TPC E-UPDATE
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TPC E-UPDATE  
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T A P E-NEWS
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T.A.P. E-NEWS  
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Vi li ti T h iVi li ti T h iVisualization TechniquesVisualization Techniques
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Vi li ti T h iVi li ti T h iVisualization TechniquesVisualization Techniques
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Vi li ti T h iVi li ti T h iVisualization TechniquesVisualization Techniques
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Vi li ti T h iVi li ti T h iVisualization TechniquesVisualization Techniques
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Vi li ti T h iVi li ti T h iVisualization TechniquesVisualization Techniques
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Maricopa Association of Governments (Phoenix)Maricopa Association of Governments (Phoenix), 
December 2006 PPP describes the use of visualization 
in MTPs and TIPs, page 7, 
http://www.mag.maricopa.gov/detail.cms?item=6333
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MAG P bli I t PMAG P bli I t PMAG Public Input ProcessMAG Public Input Process

 Scottsdale Association of Scottsdale Association of 
Realtors Expo

 Cinco de Mayo celebrationy
 Juneteenth Celebrations
 I-17 Road Shows
 EarthFest
 Town of Gilbert So Long to 

Summer FestSummer Fest
 Sunday on Central
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MAG P bli I t PMAG P bli I t PMAG Public Input ProcessMAG Public Input Process

N ti A i P W Native American Pow Wow
 Governor’s Council on 

Developmental Disabilities Day at 
the Legislature

 Hispanic Women’s Conference
 City of Phoenix Dia de los Ninos City of Phoenix Dia de los Ninos 

Festival
 Maryvale Community Information 

nd He lth F iand Health Fair
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MAG P bli I t PMAG P bli I t PMAG Public Input ProcessMAG Public Input Process

 National Public Lands Day National Public Lands Day
 African-American Legislative 

Forum
 Northwest Black History 

Celebration
T h t B h i l F il Touchstone Behavioral Family 
Fun Day

 Tres Rios Nature Conservation Tres Rios Nature Conservation 
Project Community Festival
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MAG P bli I t PMAG P bli I t PMAG Public Input ProcessMAG Public Input Process

 Chicanos Por La Causa Business Chicanos Por La Causa Business 
Expo in Spanish

 Cesar Chavez Youth Education 
Project

 Glendale Rays of Hope 
ConferenceConference

 Governor’s Traffic Safety 
Advisory Council Safety Day at y y y
the Capitol
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MAG P bli I t PMAG P bli I t PMAG Public Input ProcessMAG Public Input Process

 Don’t Trash Arizona! events Don t Trash Arizona! events
 Glendale Hispanic Heritage 

Festival
 City of Scottsdale Hispanic 

Culture Festival
T f G d l F il P Town of Guadalupe Family Peace 
March

 Arizona United Latino Business Arizona United Latino Business 
Coalition
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Survey ComparisonSurvey Comparison

Public Involvement Events Behavior Research Center Poll
Combined Surveys

(How Voters Would Distribute $100)
N = 985

December 2002 

(How Voters Would Distribute $100)
N = 1,009

Freeways
$32 

Light Rail
$21 Freeways

$26
Light Rail

$26

B S iBus Service 

$22 
Street/Road 

Improvements

Improvements
Street/Road 

Improvements
$23

Bus Service 
Improvements

$25

$25 
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MAG Awareness SurveyMAG Awareness SurveyMAG Awareness SurveyMAG Awareness Survey
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Survey ResultsSurvey Resultsu y su su y su s
AwarenessAwareness
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Survey ResultsSurvey Resultsu y su su y su s
PerceptionPerception
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Survey ResultsSurvey Resultsu y su su y su s
ParticipationParticipation
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Survey ResultsSurvey Resultsu y su su y su s
Zip Code AnalysisZip Code Analysis
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MAG Public Input ProcessMAG Public Input Process

For more information, contact:
Kelly Taft, MAG 

ktaft@mag.maricopa.gov
(602) 452-5020

or
Jason Stephens, MAG

jstephens@mag.maricopa.gov
(602) 452-5004


