
MAG 2009 Regional Human Services Survey - REVISED SURVEY RESULTS 
October 6, 2009 

       Section One:  Contact Information 

Human Services Agency Responses 20 
   Local Government Agency Responses 13 
   Total Responses 33 
   

       
       Section Two:  Impact of the Economy on Human Services 

Q1:  Please rank the following issues your agency/affiliation may be facing with one representing the 
highest priority. 
Issue 

 
Rank 

    Increased Demand for Services 1 
    Reduced/eliminated funding for programs 2 
    Unemployment 3 
    Homelessness 4 
    Domestic violence 5 
    Food insecurity 6 
    Foreclosures 7 
    Child abuse 8 
    Limited access to transportation 9 
    Utility disconnects 10 
    Uninsured/undersinsured health coverage 11 
    Other 12 * Utility costs, Job competition, Mental Health issues 

  
        



       Q2: Please indicate the level of support dedicated to HS within your agency/affiliation.  
Rank and Percentage of Budget Funding Source 

FY2009 
 

FY2010 

Local Government 1 41.82% 
 

Local Government 1 45.94% 
State Government 2 38.19% 

 
Other 2 34.27% 

Other 3 35.76% 
 

State Government 3 28.40% 
Federal Government 4 26.39% 

 
Federal Government 4 27.54% 

County Government 5 20.58% 
 

Tribal Government 5 20.00% 
Tribal Government 6 14.20% 

 
Places of Worship 6 14.25% 

Places of Worship 7 12.52% 
 

County Government 7 13.75% 
In-kind Contributions 8 10.95% 

 
In-kind Contributions 8 13.05% 

Individual Donors 9 10.31% 
 

Business Donors 9 11.18% 
Business Donors 10 4.29% 

 
Individual Donors 10 10.09% 

Local Foundations 11 16.00% 
 

Local Foundations 11 4.20% 
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Budget Funding Sources:  FY 2009 vs. FY 2010 Projected

FY 2009 FY 2010



Q3:  Please indicate if your agency/affiliation has implemented or plans to implement the following 
strategies in response to changes in the economy. 
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ENHANCEMENTS:  FY 2009 VS. FY 2010 Projected

FY 2009 FY 2010
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REDUCTIONS: FY 2009 vs. FY 2010 Projected

FY 2009 FY 2010



 
      Section Three:  Impact of Regional Human Services Planning 

Q1:  Please rank the products developed at MAG that provide the most benefit to your 
agency/affiliation.  1=most benefit / 8=least benefit. 
Product 

 
Rank 

    Data collection and analysis 1 
    Networking 2 
    Electronic info and communictions 3 
    Regional Plans 4 
    Research studies 5 
    Training sessions 6 
    Special events and conferences 7 
    Other 8 
     


