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2005 Census Survey  
Frequently Asked Questions

In September 2005, about one in every 13 households in Maricopa County will receive a short sur-
vey from the U.S. Census Bureau that they will be asked to fill out and return. The survey will pro-
vide an accurate count of people in each city, town, and unincorporated area of the county. These 
updated population numbers will be used to determine how much state money each community 
receives over the next five years. Here are answers to just a few of the frequently asked questions 
about the 2005 Census Survey.

Why is the 2005 Census Survey important to me?
By answering your Census Survey, you are ensuring that your community receives its fair share 
of allocated money that helps pay for services such as police and fire protection, parks, libraries, 
recreation facilities, senior centers, road improvements, hospitals and schools.

Why is it important to fill out the survey?
When the state of Arizona collects money through taxes and other sources, it returns nearly  
$1 billion per year to cities and towns. The amount of money each city, town, or unincorporated 
area receives is based on its population. That is why your community needs the most accurate 
count possible.

Who will get a survey?
It is important to note that it is your address, not you personally, that may be chosen as part of a 
scientifically-determined sample. If your address is selected, you will receive a letter in the mail 
from U.S. Census Bureau Director Charles Kincannon notifying you that the survey is on its way. 
If your household is chosen, it will represent many others in your community.

How long will it take to fill out the survey?
The survey is a short, easy-to-fill out form with fewer than 10 questions. It is expected to take 
about six minutes to complete.

Who is conducting the 2005 Census Survey?
The U.S. Census Bureau is conducting the 2005 Census Survey through the Maricopa Associa-
tion of Governments (MAG) at the request of the Valley’s cities and towns, which need updated 
information in order to receive appropriate state funding. The results will update the 2000 Census 
numbers for cities and towns in Maricopa County.

How safe and confidential is the census information I provide?
The information you provide to the 2005 Census Survey is entirely safe and confidential.  
Consider that: 
 ◆ By federal law, the U.S. Census Bureau cannot share your responses with others, including welfare 

agencies, immigration authorities, Internal Revenue Service, courts, police and other law enti-
ties. In fact, it is illegal for these agencies to obtain confidential information from the census.

 ◆ Confidentiality is essential to the success and integrity of the census process.
 ◆ The U.S. Census Bureau has a long-standing position, without exception, to hold each person’s 

answers confidential.

What is the difference between a survey and a full count?
A full count attempts to individually count every resident in Maricopa County. A survey takes 
a representative sample of all the housing units in an area, and from that sample uses statistical 
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methods to estimate the population. The primary reason for conducting a survey instead of a full 
count is cost. The estimated cost of conducting a full count is about $31 million, while the cost of 
conducting the survey is about $7.5 million.

How accurate is the survey compared to a full count?
Both methods are considered accurate means of determining an area’s population. Surveys are 
subject to sampling error. The sample size for the survey within Maricopa County has been chosen 
so that the estimated population is within two percent of the actual population 95 percent of the 
time, or 19 times out of 20. 

Full counts are also subject to error, because of persons missed or counted more than once. Based on 
past Census Bureau statistics, counts have been within one to two percent of the actual count. 

What can I do?
Look for your letter from the Census Bureau in late August. Fill out the questionnaire and send 
it back right away. Make sure everyone living in your household is counted, including children, 
live-in relatives, or any other occupants, regardless of citizenship status. If you are living in the 
community, then you are using public services and the community should receive its fair share of 
funds based on actual numbers living here.

Do you belong to any organizations, clubs, churches, or neighborhood groups? You can help 
spread the word about the 2005 Census Survey. We will be happy to provide you with the materi-
als you need to help inform your group about the upcoming survey.

How can I get census materials to distribute to others?
Free census materials, such as posters, fliers, and other materials are available online at  
www.census2005.com. If you would like a census representative to conduct a presentation or pro-
vide free materials to your organization, please e-mail a request to census@mag.maricopa.gov.

What happens if I don’t participate in the survey?
The 2005 Census Survey is voluntary and there are no penalties for not answering a question; 
however, lack of a response can have serious effects on the state funding your community receives. 
Remember, because this is a survey and not a full count, you are representing many others in your 
neighborhood. The survey provides you a unique opportunity to help your community.

Are job opportunities available?
Yes! The Census Bureau is offering opportunities for flexible, part-time employment. Pay begins at 
$11.50 per hour, plus mileage and paid training. To be considered for temporary census employ-
ment, you must be 18 years or older, a U.S. citizen, have a social security number, a valid driver’s 
license and your own transportation. Interested? Call the Census Job Hotline at 602-256-3225.

When will the survey be conducted?
The Census Survey will be mailed to Maricopa County residents on August 30, 2005. Those receiv-
ing the survey will be asked about the number of people living there on September 1, 2005. On Sep-
tember 30, a second mailing will be sent to residents who did not respond to the first survey mail-
ing. In October, those who don’t respond by mail will be called and asked to provide responses over 
the telephone. If there is still no response, a personal visit to those households will be conducted.

How can I learn more?
Visit the 2005 Census Survey Web site at www.census2005.com for information and answers 
to questions you may have about the 2005 Census Survey. You can also e-mail your question to 
census@mag.maricopa.gov, or call 602-256-3225.

census2005.com
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FORM CSMA-1
(6-8-2005) U.S. DEPARTMENT OF COMMERCE

Economics and Statistics Administration
U.S. CENSUS BUREAU
ACTING AS A COLLECTING AGENT FOR
THE MARICOPA ASSOCIATION
OF GOVERNMENTS

2005 CENSUS SURVEY OF
MARICOPA COUNTY, ARIZONA

OMB No. 0607-0914: Approval Expires 12/31/2006

U S C E N S U S B U R E A U

The 2005 Census Survey of Maricopa County, Arizona is being conducted to update the
population counts that were collected in 2000. This survey is important because it determines
how much State funding is provided to cities, towns and areas within the County based on the
number of people living in each community. This funding is used to pay for services such as
police, fire, water, sewer and streets.

The eight-digit number in the upper right corner means the Office of Management and Budget
approved this survey. Without their approval, we could not send you this survey.

The Census Bureau estimates that, for the average household, this form will take about six
minutes to complete, including the time for reviewing the instructions and answers. Comments
about the time it takes to complete this survey should be directed to: Paperwork Project
0607-0914, U.S. Census Bureau, 4700 Silver Hill Road, Stop 1500, Washington, DC
20233-1500. You may e-mail comments to Paperwork@census.gov; use "Paperwork Project
0607-0914" as the subject.

The U.S. Census Bureau is conducting this survey under the authority of Title 13, United
States Code, Section 8. In addition, Section 9 of this law requires us to keep all
information about you strictly confidential and use it for statistical purposes
only. The 2005 Census Survey is voluntary and there are no penalties for not answering a
question; however, lack of a response can have serious effects on the state funding your
community receives.

Para la traducción al español, diríjase al reverso de este cuestionario.
(For a Spanish translation, see the reverse side.)

Base copy prints solid black ink Overlay prints Cyan, 20%
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Base copy prints solid black ink Overlay prints Cyan, 20%

FORM CSMA-1 (6-8-2005)Page 2

INSTRUCTIONS

Please print all information clearly in CAPITAL LETTERS, using a
black ball point pen.

Correct marking example –

Yes
No

1

2

000

Please keep letters and numbers in their designated
spaces and mark (X) in one box only.

000



E N G L I S H

Incorrect marking example –

Yes
No

1

2

000

000



n g l i s he

Yes
No

1

2

000

OR

• The person who owns or rents this residence should complete the questionnaire.

• Please do not write comments near the answer boxes.

• If you are unsure about how to answer a question, please give the best answer you can,
rather than leave it blank.

• If you have any questions, call our Telephone Center. The number is 1–800–759–4721.
Someone will be available to take your call 7 days a week, between 8:00 a.m. and 9:00 p.m.

• Please complete it as soon as possible after receiving it.
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Base copy prints solid black ink Overlay prints Cyan, 20%

FORM CSMA-1 (6-8-2005) Page 3

1. On September 1, 2005, was the
address listed on the label a residence
such as a house, condominium, town
home, duplex, apartment, mobile home,
manufactured home, boat, tent, or
recreational vehicle?

Yes, residence
001

1

2

2. On September 1, 2005, did you or
anyone else in your household live here
or stay here?

Yes
No

002

1

2

3. Is this residence usually occupied by
your household, or is it a vacation
home, seasonal home, or only
occasionally occupied by your
household?

Usually occupied by my household –
SKIP TO QUESTION 5 ON PAGE 4

003

1

Vacation home
Seasonal home
Occasionally occupied
by my household

4. On September 1, 2005, was this
residence vacant or was it occupied by
someone else?

004

3

}
Remarks – Use this space for any explanation that may be essential in understanding your

reported data.

Mark (X) one box.

Mark (X) one box.

Vacant1

2

2

3

4 } SKIP TO
QUESTION 7
ON PAGE 6

Occupied by
someone else
Don’t know

No, not a residence

(Please answer "Yes" if you were away
on vacation that day or staying at your
seasonal home.)

SKIP TO
QUESTION 7
ON PAGE 6

SKIP TO QUESTION 4

SKIP TO
QUESTION 7
ON PAGE 6
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COPY



Base copy prints solid black ink Overlay prints Cyan, 20%

FORM CSMA-1 (6-8-2005)Page 4

6. This information is confidential and used by the Census Bureau to verify the
accuracy of information provided in question 5. In the boxes below and on page 5,
enter the name, age, and sex for each person who lived or stayed here on
September 1, 2005. If there are more than 15 people, list the 15 oldest from oldest to youngest.

Male1

Last name

Age Sex

Person 1

Person 2

Person 3

Person 4

Person 5

006

008
Female2

009

012

015

018

007

5.

How many people were living or
staying here on September 1, 2005?

005

Before you answer this question, count the
people living or staying at this residence on
September 1, 2005, using our guidelines.

INCLUDE these people:
• Yourself, children, spouse or partner, relatives

living with you, foster children, roomers, or
housemates

• People staying here on September 1, 2005
who have no other permanent place to stay

• People living here most of the time while working,
even if they have another place to live

DO NOT INCLUDE these people:
• College students living away from this residence

on September 1, 2005, while attending college
• People in a correctional facility, nursing home,

or mental hospital on September 1, 2005
• Armed Forces personnel living somewhere else,

including those temporarily stationed elsewhere
• People who live or stay at another place most

of the time

Number of people

First name MI

Male1

Last name

Age Sex
011

Female2

010
First name MI

Male1

Last name

Age Sex
014

Female2

013
First name MI

Male1

Last name

Age Sex
017

Female2

016
First name MI

Male1

Last name

Age Sex
020

Female2

019
First name MI

• College students living at this residence on
September 1, 2005
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Person 6

Person 7

Person 8

Person 9

Person 10

021

024

027

030

033

Person 11

Person 12

Person 13

036

039

Male1

Last name

Age Sex
023

2

022
First name MI

Male1

Last name

Age Sex
026

2

025
First name MI

Male1

Last name

Age Sex
029

2

028
First name MI

Male1

Last name

Age Sex
032

2

031
First name MI

Male1

Last name

Age Sex
035

2

034
First name MI

Male1

Last name

Age Sex
038

2

037
First name MI

Male1

Last name

Age Sex
041

2

040
First name MI

042

Male1

Last name

Age Sex
044

2

043
First name MI

Person 14

Person 15

045

Male1

Last name

Age Sex
047

2

046
First name MI

048

Male1

Last name

Age Sex
050

2

049
First name MI

Female

Female

Female

Female

Female

Female

Female

Female

Female

Female

IN
FORM

ATIO
NAL 

COPY



Base copy prints solid black ink Overlay prints Cyan, 20%

FORM CSMA-1 (6-8-2005)Page 6

7. Is this address an apartment or
condominium? Yes

No

051

1

2

8.

This question is about other living quarters at
this address and on the property.

Were there any other places for people
to live or stay at this address on
September 1, 2005, such as a mobile
home on the property or a garage, attic
or basement apartment?

Mobile home . . . . . . . . . . . .

Garage apartment . . . . . . . .

Attic apartment . . . . . . . . . .

Basement apartment . . . . . .

053

9.
063

Last nameIn case we have questions about your
responses and need to contact you,
what is your name, telephone number,
and the best time to call?

Telephone
Area code Number

–

First name MI

064

055

057

059

061

054

056

058

060

062

Yes
052

1

No2

Day1

Evening2

Either3

THANK YOU
for completing the

2005 Census Survey of Maricopa
County, Arizona

065

Other living quarters,
including guest house and
workers’ quarters . . . . . . . . .

Please return the completed form
in the envelope provided.

Specify
how many

places
Mark (X) types below AND

SKIP TO QUESTION 9

IN
FORM

ATIO
NAL 

COPY
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2005 Census Survey Check List

July
❏ Send payment to MAG for estimated share of census cost

❏ Ensure funding is in place for census publicity campaign

❏ Ensure timeline has been created for publicity activities

❏ Ensure calendar of local events for your jurisdiction has been created

❏ Ensure major groups who will be affected by the census survey results are 
identified and informed

❏ Ensure traditionally undercounted groups are identified

❏ Confirm local contact lists of organizations, community centers,  
homeowner associations, community newspapers and other groups

❏ Ensure initial contact with support groups has been made

❏ Schedule informational meetings with local organizations

❏ Obtain press packet from MAG to distribute to newspapers and local 
press

❏ Localize publicity materials including brochures, posters, bookmarks,  
flyers, fact sheets, promotional items, letterhead, advertisements

❏ Distribute materials to identified groups (such as flyers to children en-
rolled in city summer programs)

❏ Pitch local media on local census-related efforts

❏ Utilize PSAs developed by Phoenix on city cable channels

❏ Place census stories in local utility bill inserts

❏ Encourage citizens to write letters to the editor

❏ Obtain fact sheets from MAG on the census survey

❏ Highlight the benefits of being surveyed and the confidentiality issues

❏ MAG meetings where 2005 Census Survey is discussed:

    ❏ Regional Council 

    ❏ Management Committee

    ❏ Census Survey Oversight Subcommittee

    ❏ Census Survey Outreach Group

    ❏ Population Technical Advisory Group

(Continued on back)census2005.com



August
❏ MAG meetings where 2005 Census Survey is discussed:

    ❏ Regional Council 

    ❏ Management Committee

    ❏ Census Survey Oversight Subcommittee

    ❏ Census Survey Outreach Group

    ❏ Population Technical Advisory Group

❏ Provide list of outdoor location gatekeepers to MAG

❏ Schedule meeting with human service agencies to discuss outdoor location 
and group quarters counts

❏ Place census job ads in human resources department

❏ Place census job ads in local newspaper

❏ Initiate high profile media outreach. Coordinating with City of Phoenix 
through MAG

❏ Record telephone on-hold messages

❏ Stuff census information in employee paycheck envelope

❏ Launch movie theater PSAs

❏ Post flyers/information at community gathering points such as grocery 
stores, bowling alleys, swap meets, churches/temples/synagogues, etc.

❏ Attend local events to promote census

❏ Work with neighborhood groups/homeowners associations, schools, faith 
based organization and minority groups to get the word out

❏ Participate in joint press conference with Valley mayors proclaiming Sep-
tember as Census Survey Month

❏ Request announcements to be made by churches in newsletters and from 
the pulpit

❏ Continue speaking to groups and make presentations

❏ Place census stories in city newspapers or on city pages of daily newspapers

❏ Encourage citizens to write letters to the editor

❏ Run PSAs on channel 11

Early September
❏ Provide new construction data to MAG

❏ Provide new annexations to MAG

❏ Define follow-up publicity tasks/calendar

❏ Approach print and broadcast media with the “push” to send in survey

census2005.com
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Exceptions to Section 9, Title 13 
 

 
Please explain the "exceptions" stated in the first paragraph of the following text about Title 13: 
 
http://www.humtech.com/census/htms/title13section9.htm
Title 13, Section 9 Information as confidential; exception 
 

(a) Neither the Secretary, nor any other officer or employee of the Department of Commerce or 
bureau or agency thereof, or local government census liaison may, except as provided in section 
8 or 16 or chapter 10 of this title or section 210 of the Departments of Commerce, Justice, and 
State, the Judiciary, and Related Agencies Appropriations Act, 1998. 

 
Exceptions: 
 
Section 8(a) of Title 13 – to furnish, upon written request, to any respondent, or to their heir, successor, 
or authorized agent, authenticated transcripts or copies of reports containing information furnished by or 
on behalf of the respondent. 
 
Section 16 of Title 13 – to provide address information (without names or other personally identifying 
information) to State and local governments for use in the Local Update of Census Addresses program 
only. 
 
Section 401 of Title 13 – directs the Census Bureau to provide the Bureau of Economic Analysis certain 
economic data from the International Investment and Trade in Services Survey pertaining to business 
enterprises that operate in the U.S.  
 
Section 402 of Title 13 – authorizes the Census Bureau to provide business data to the Bureau of 
Economic Analysis and the Bureau of Labor Statistics for authorized statistical purposes.   
 
Section 210 of the Department of Commerce, Justice, and State, the Judiciary, and Related Agencies 
Appropriations Act, 1998 – establishes a Census Monitoring Board to observe and monitor all aspects of 
the preparation and implementation of the 2000 decennial census.  The Monitoring Board expired 
September 30, 2001. 
 
In addition,  
 
Section 23(c) of Title 13 – permits the Census Bureau to swear in non-Census Bureau employees to 
assist the agency in carrying out the work authorized by this Title.  These individuals must take the Oath 
of Nondisclosure and acknowledge that they are subject to the same penalties for unauthorized 
disclosure as apply to Census Bureau employees. 
 
Title 13, U.S.C., Section 301(g) – permits the Secretary (or his designee) to release Shippers’ Export 
Declarations (and Automated Export System records) in certain circumstances if it is determined that 
denying the request for these foreign trade data would be contrary to the national interest. 
 
 



Historically the Census Bureau Protects the Public’s Privacy 
 
The Census Bureau’s policy on confidentiality dates back 150 years.  Here are some 
examples of how the U.S. Census Bureau has protected the privacy of the public. 
 
1950    The Census Bureau denied the Secret Service’s request 

for information about the people in the neighborhood where 
they moved President Truman temporarily during White 
House renovations. 

 
1960 The Census Bureau updated procedures to prevent anyone 

from accessing confidential information in the new 
computer age. 

 
1961 Congress strengthened the law so that copies of Census 

Bureau questionnaires kept in the respondent’s possession 
could not be used as evidence against him/her in a court of 
law. 

 
1980 FBI agents entered the Census Bureau’s Colorado Springs 

office with a search warrant to seize Census Bureau 
documents.  No confidential information was released 
because a Census Bureau worker held off the agents until 
supervisors resolved the issue with the FBI. 

 
1982                                     Supreme Court denied local officials access to confidential  
                                                Census Bureau data. 
 
1990 Millions of questionnaires were received from movie stars, 

politicians, and millionaires.  All were processed without 
any breach of trust. 
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(Name of Group)
(date), 2005

Thank you. My name is  _______________ and I’m excited to be here today 
to talk about the 2005 Census Survey being conducted in Maricopa County 
Arizona.

(Introductions, if needed) 
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MAG Membership

Just a little background about our agency. 
MAG is made up of all 25 cities and towns in Maricopa County, Maricopa 
County itself, ADOT, and CTOC. Back in 1967, cities recognized that there 
are many issues that don’t stop at jurisdictional boundaries, such as 
transportation, air quality and homelessness, so MAG was created as a 
forum for regional planning and developing regional policies. Just for the 
record we are not a county agency, despite the Maricopa in our name.
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Countdown…

xx days
Count me in!

The Maricopa Association of Governments contracted with the US Census 
Bureau to conduct a census survey on September 1st of this year. This is 
only XX days away. 
XX days until residents in your (our) community receive a short survey that 
they will be asked to fill out and return.
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Why Are We Doing This?

• Rapid growth.
• Revenue impacts.

– State-shared revenue 
equals about $1 billion 
each year. 

2005 Census Survey

The reason for doing a mid-decade Census is because we are experiencing 
rapid growth and we want to account for our increase in population since the 
last decennial census and we want  to obtain the best 2005 population 
figures possible.

One of the reasons an accurate population count is so crucial is because 
state-shared revenues are divided up based on population.

State shared revenues, which include such funds as sales tax and income 
taxes, highway funding, and lottery funding, amount to about $1 billion 
dollars each year for the next 5 years.  
These revenues help cities pay for essential public services such as police 
and fire protection, libraries, parks, hospitals, properly maintained streets, 
water and sewer services, and more. 
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What Are We Doing?

• Survey of households.
• Full count of population in group 

quarters and outdoor locations.

2005 Census Survey

There are two aspects to the 2005 Census Survey. We are conducting a 
survey of population in households and a full count of population in group 
quarters and outdoor locations (homeless).
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Full Count vs. Survey

• 1985 and 1995 Special Census
– Full count of every person living in 

Maricopa County.
• 2005 Census Survey

– Representative sample of households in 
Maricopa County, to derive a population 
estimate.

• Cost Difference
– Approximately $31 million for full count.
– Approximately $7.5 million for Survey.

2005 Census Survey

What’s the difference between a full count and survey?

Typically a census is conducted every ten years.  The last full census was in 
2000.  In areas that are growing fast, it is common that a mid-decade census 
is conducted to account for the new growth from the last decennial census.  
Some of you may remember a census being conducted in Maricopa County 
in 1985 and 1995. 

Those mid-decade efforts attempted to individually count every person in 
Maricopa County. That type of special census is known as a full count. 
This time we are doing a Census Survey.A survey takes a representative 
sample of all of the housing units in an area, and from that sample uses 
statistical methods to estimate the population. 
The reason we are doing a survey instead of a full count has to do with cost. 
It would have cost $31 million to do a full count. A survey, which is 
statistically valid, will cost about $7.5 million.
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Where Are We Doing This?

• Each city, town, Indian community 
and unincorporated area of 
Maricopa County is being surveyed.

2005 Census Survey

The 2005 census survey will be conducted in Maricopa County including:  
24 cities and towns 
3 Indian communities
and balance of county areas
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Who Will Get a Survey?

• It is the person’s address, not the 
individual personally, that may be 
chosen as part of the scientifically-
determined sample.

• About 1 in every 13 households in 
Maricopa County will receive a 
survey from the U.S. Census 
Bureau.

2005 Census Survey

Who will get a Survey?

It is important for residents to understand that it is your address, not you 
personally, that may be chosen for the survey as part of the scientifically 
determined sample. If your address is selected, you will receive a letter in 
the mail from US Census Bureau Director Charles Kincannon notifying you 
the survey is on its way.

About one in every 13 households in Maricopa County will receive a survey.
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What Types of Questions Will Be 
Asked?

• How many people were living here on 
September 1, 2005?

• Age and sex of individuals living in 
household.

• Type of residence.
• No economic or other demographic 

data will be requested.
• Survey is short and simple.

– Takes about 6 minutes to complete.

2005 Census Survey

There are 9 simple questions. Residents will be asked how many people 
were living here on September 1, 2005.
They will be asked the age & sex of individuals living in the household, but 
that information is only used to confirm the count put down by the 
respondent.
They will be asked the type of residence, such as whether it’s an apartment, 
a mobile home, a single-family unit, etc.
Note that we are NOT collecting information on race, ethnicity, income level, 
or other demographic data that you are asked in the decennial census.
The survey takes about 6 minutes for the average resident to complete.
The survey will be in both English & Spanish.
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What Will the Survey Tell Us?

• Total population.
• Number of people in housing 

units. 
• Total housing units. 
• Total occupied housing units.
• Number of people living in group 

quarters and in outdoor locations 
(homeless).

2005 Census Survey

The information from the survey will be collected by the Census Bureau and 
given to each city/town.  
At the end of the survey each city/town will receive:

Total resident population
Number of people in housing units
Number of people in group quarters and outdoor location population
Total housing units
Total occupied housing units

Note that we are NOT collecting information on race, ethnicity, income level, 
etc…
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How Accurate Is the 
Survey?

• Sample chosen so estimated 
population is within two percent 
of actual population 95 percent of 
the time, or 19 times out of 20. 
– 95% confidence interval with plus or 

minus 2% error.

2005 Census Survey

How accurate is the survey versus a full count? The sample size for the 
survey within Maricopa County has been chosen so that the estimated 
population is within two percent of the actual population 95 percent of the 
time, or 19 times out of 20.  Or, if you’re a statistician, it’s a 95 percent 
confidence interval plus or minus 2% error.
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How Safe Is the Information 
Residents Provide?

• By federal law, the Census Bureau 
can’t share your answers with others, 
including:
– Welfare agencies.
– Immigration authorities.
– White House.
– IRS.
– Courts, FBI, police, or military.

• Since the first census in 1790 the 
Census Bureau has never violated this 
policy.

2005 Census Survey

Many residents, especially those with a mistrust of government, are 
concerned about filling out the survey due to a concern that the information 
will be shared with other agencies. It is very important to note that by federal 
law (Title 13), the Census Bureau cannot share your answers with others.

Title 13 strictly prohibits disclosing census information to any other federal, 
state, or local agency or any foreign government.  This also means that a 
court cannot subpoena that information, nor it is subject to the Freedom of 
Information Act or the Patriot Act.  Title 13 is an airtight law that applies even 
to the White House, Internal Revenue Service, Department of Homeland 
Security, Federal Bureau of Investigations, police, military, and welfare 
agencies. 

Confidentiality is essential to the success and integrity of the census 
process. The US Census Bureau has a longstanding position, without 
exception, to hold each person’s answers confidential. That hasn’t been 
violated in more than 200 years of conducting surveys.
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Survey Process

• Mailout #1
– Advance letter 

from Director 
of U.S. Census 
Bureau 
notifying 
household that 
their address 
has been 
selected.

2005 Census Survey

This slide explains the process for the survey.  A week prior to the census 
survey date of September 1, 2005, an advance letter will be sent to all 
households selected to receive the survey.  The letter will be from the 
Director of the US Census Bureau on Census Bureau letterhead.  

All Census materials will be English on one side, Spanish on the other.



Page 147/7/2005

Survey Process

• Mailout #2
– Initial 

questionnaire 
packet with 
survey and 
letter from 
Mayor.

2005 Census Survey

On August 30, 2005 the survey questionnaire with a letter from the mayor 
will be sent to all selected households.  This is the initial questionnaire pack.  
Along with the questionnaire will be a letter from the city’s mayor urging 
residents to participate and explaining the importance of the survey.
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Survey Process

• Mailout #3
– Reminder 

postcard.

2005 Census Survey

A reminder postcard will be sent out in the second week of September 
reminding people to complete their questionnaire and mail it back to the 
Census Bureau.  
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Survey Process

• Mailout #4
– Follow-up 

questionnaire 
packet to those 
who have not 
responded.

2005 Census Survey

If the selected household does not respond to the initial questionnaire pack a 
second questionnaire pack will be sent to the house.  
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Survey Process

• Telephone follow-up.
• Personal visit follow-up.
• Data collection and processing.

2005 Census Survey

If the first and second questionnaires are not answered and returned, the 
Census Bureau will telephone the selected household to obtain a response 
to the survey.  
If they cannot reach the household via telephone then a personal visit follow-
up will be conducted.  If the person is not home a neighbor will be consulted.  
Once all the data is obtained and processed, initial results will be given to 
member agencies for review. 
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Group Quarters Process

• Count of group quarters 
conducted between Sept. 15-30.

• Group quarters contacted by 
telephone or personal visit.

• Conducted in Spanish and 
English.

• Non group quarters will be 
forwarded to housing unit census 
staff.

2005 Census Survey

The group quarters count will be conducted between September 15-30. 
Phone interviews will be conducted with representatives of each group 
quarters location to determine the number of residents as of Sept. 1, 2005.  
Spanish and English speaking interviewers will be available. If a phone 
interview cannot be completed or the exact location of the group quarters 
cannot be determined, then personal visit interviews will be conducted.  If a 
group quarters is a housing unit, it will be forwarded to the local census 
office.  
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Outdoor Location Process

• Personal visit.
• Two person teams (plus 

gatekeepers in select sites).
• Count of people only, no 

demographic data collected.

2005 Census Survey

For the outdoor location count, enumeration teams will travel to each outdoor 
location site the evening of Sept. 8th. There will be two-people per team and 
gate keepers where needed.  Gatekeepers are individuals who are familiar 
with the location and can assist the enumerators in gaining access to the 
location safely.
Enumerators will count the people at each site and no other information will 
be collected.  Since they are traveling in 2 person teams, each person has to 
count the number of people at the location and the number must match 
before the team moves to the next location.
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2005 Census Survey

Census Timeline

• August 23 – Mail out of advance letter.
• August 30 – Mail out of questionnaire.
• Sept. 15-30 – Second mailing to non-

respondents.
• Sept. 15-Nov. 23 – Follow-up.
• March 2006 – Preliminary results.
• June 2006 – Final results.

Here is a summary of the timeline for the Survey.

August 23 – Mail out of advance letter.
August 30 – Mail out of questionnaire.
Sept. 15-30 – Second mailing to non-respondents.
Sept. 15-Nov. 23 – Follow-up.
March 2006 – Preliminary results.
June 2006 – Final results.
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How Will We Let People Know 
About the Survey?

• City Efforts/Committees.
– Media 
– Neighborhoods and Schools
– Faith-Based Groups
– Business
– Minority

• Attending local events/grassroot
efforts.

• Providing informational materials 
through small group presentations.

• Web site.

How are we letting people know about the survey? Many cities have formed 
subcommittees to provide outreach to various groups. For example, some 
cities have a media subcommittee, neighborhoods/schools subcommittee, a 
faith-based committee to reach out to churches, synagogues, mosques and 
other faiths, a business subcommittee, and a minority subcommittee.

We are also attending many local events and distributing information, 
providing informational materials to small groups, and we have created a 
comprehensive Web site with Census information.

(Can use/modify the hidden slides at the end of this presentation to discuss 
local efforts by area.)
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Census 2005 Web Site

One of the best resources for information about the Census Survey is 
the Web site at census2005.com

Information in English and Spanish.
Updated any time there is new information to share.
Free downloads of materials,such as main brochure, FAQ sheet, 
logos, publicity materials. In addition, employment information is 
available.



Page 237/7/2005

Census Jobs
2005 Census Survey

• Flexible part-time employment
• $11.50/hour
• Must be 18
• Must be a U.S. citizen
• Must have a valid driver’s license

• Recruitment Hotline 
602-256-3225

And there is a continuing need for census workers. The Census Bureau continues to 
recruit workers for the 2005 Census Survey. 

The jobs are part-time and have flexible hours. 

Pay will start at $11.50 per hour plus mileage reimbursement. 

The recruitment phone number is (602) 256-3225.
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For More Information

Heidi Pahl
2005 Census Survey Coordinator

(602) 254-6300
census@mag.maricopa.gov

www.census2005.com

Thank you. If you have any questions, please feel free to contact Heidi Pahl 
at MAG.

(Bring business cards.)
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Media

• Grocery store bags
• TV, radio and print PSAs and ads
• Harkins, AMC theaters
• Garbage trucks
• Banners
• Fun informational materials such 

as bookmarks, doorhangers, beach 
balls, calculators, water bottles, 
etc.

Count me in!
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Business

• Funding census outreach efforts.
• Utility bill inserts.
• Letters to businesses.
• Newsletters.
• Employee communications.

Count me in!
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Neighborhoods and Schools 

• Identify HOA
• Identify hard to count 

neighborhoods
• Distribute door hangers
• Attend teacher training workshops 

at the schools in August
• Create promo materials for 

children (e.g. coloring page)

Count me in!
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Communities of Faith

• Posters for walls.
• Weekly announcements in 

bulletins.
• Announcements from pulpit.
• Bazaars or other events.

Count me in!
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Minority Outreach

• Confidentiality
• Gran mercado
• Univision 33
• Prensa Hispana, Arizona 

Informant, Asian Times, La Voz
• Calendar of events

Count me in!
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Group Quarters Definition

• A group quarters is a living quarters 
where people live or stay together, 
other than the usual housing unit. 
The occupants of group quarters 
usually share their living 
arrangements. College and university 
dormitories, group homes, convents, 
and certain hospital wards are 
examples of group quarters.

2005 Census Survey

Here is the formal definition of group quarters, which include facilities such 
as college dorms, prisons, and nursing homes. 

(Can read slide if desired.)
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Outdoor Location Definition

• An “outdoor location” is a 
specific location where people 
without a usual home 
congregate. 

2005 Census Survey

An outdoor location is simply defined as a specific location where people 
without a usual home congregate. We are working with outreach teams and 
human services providers to help determine these locations.
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(Name of) City Council
(date), 2005

Thank you. My name is  _______________ and I’m excited to be here today 
to talk about the 2005 Census Survey being conducted in Maricopa County 
Arizona.

(Introductions, if needed) 
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Countdown…

xx days
Count me in!

The Maricopa Association of Governments contracted with the US Census 
Bureau to conduct a census survey on September 1st of this year. This is 
only XX days away. 
XX days until residents in your (our) community receive a short survey that 
they will be asked to fill out and return.
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Overview

• December 2003: MAG Regional 
Council approved conducting a 2005 
Census Survey and full count of 
population in group quarters.
– Cost: Estimated $7.5 million

• MAG will use Federal Highway 
Administration funds to pay for about 
half the cost – remaining funds to 
come from MAG agencies.
– (Name of City)’s estimated share of 

costs:  $(amount)

2005 Census Survey

In December 2003, the MAG Regional Council approved conducting a 2005 
Census Survey of households and a full count of population in group 
quarters. The estimated cost of the survey is $7.5 million. 

MAG will use Federal Highway funds to pay for about half the cost. 
Remaining costs will be incurred by MAG member agencies.  (Name of 
city)’s estimated cost is $xxx,xxx
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Why Are We Doing This?

• Rapid growth.
• Revenue impacts.

– State-shared revenue 
equals about $1 billion 
each year. 

2005 Census Survey

The reason for doing a mid-decade Census is because we are experiencing 
rapid growth and we want to account for our increase in population since the 
last decennial census and we want  to obtain the best 2005 population 
figures possible.

One of the reasons an accurate population count is so crucial is because 
state-shared revenues are divided up based on population.

State shared revenues, which include such funds as sales tax and income 
taxes, highway funding, and lottery funding, amount to about $1 billion 
dollars each year for the next 5 years.  
These revenues help cities pay for essential public services such as police 
and fire protection, libraries, parks, hospitals, properly maintained streets, 
water and sewer services, and more.
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What Are We Doing?

• Survey of households.
• Full count of population in group 

quarters and outdoor locations.

2005 Census Survey

There are two aspects to the 2005 Census Survey. We are conducting a 
survey of population in households and a full count of population in group 
quarters and outdoor locations (homeless).
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Full Count vs. Survey

• 1985 and 1995 Special Census
– Full count of every person living in 

Maricopa County.
• 2005 Census Survey

– Representative sample of households in 
Maricopa County, to derive a population 
estimate.

• Cost Difference
– Approximately $31 million for full count.
– Approximately $7.5 million for Survey.

2005 Census Survey

What’s the difference between a full count and survey?

Typically a census is conducted every ten years.  The last full census was in 
2000.  In areas that are growing fast, it is common that a mid-decade census 
is conducted to account for the new growth from the last decennial census.  
Some of you may remember a census being conducted in Maricopa County 
in 1985 and 1995. 

Those mid-decade efforts attempted to individually count every person in 
Maricopa County. That type of special census is known as a full count. This 
time we are doing a Census Survey.
A survey takes a representative sample of all of the housing units in an area, 
and from that sample uses statistical methods to estimate the population. 
The reason we are doing a survey instead of a full count has to do with cost. 
It would have cost $31 million to do a full count. A survey, which is 
statistically valid, will cost about $7.5 million.
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Where Are We Doing This?

• Each city, town, Indian community 
and unincorporated area of 
Maricopa County is being surveyed.

2005 Census Survey

The 2005 census survey will be conducted in Maricopa County including:  
24 cities and towns 
3 Indian communities
and balance of county areas
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Who Will Get a Survey?

• It is the person’s address, not the 
individual personally, that may be 
chosen as part of the scientifically-
determined sample.

• About 1 in every 13 households in 
Maricopa County will receive a 
survey from the U.S. Census 
Bureau.

2005 Census Survey

Who will get a Survey?

It is important for residents to understand that it is the person’s address, not 
the individual personally, that may be chosen for the survey as part of the 
scientifically determined sample. If your address is selected, you will receive 
a letter in the mail from US Census Bureau Director Charles Kincannon 
notifying you the survey is on its way.

About one in every 13 households in Maricopa County will receive a survey.
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(name of City) Sample

• (Number of sampled) housing 
units.

• Approximately (xx in xx) (name 
of city) households will be part of 
the survey.  

2005 Census Survey

In (name of city), (XX number of) housing units will be sampled.
Approximately one in XX (number for individual city) will be part of the 
survey.
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What Types of Questions Will Be 
Asked?

• How many people were living here on 
September 1, 2005?

• Age and sex of individuals living in 
household.

• Type of residence.
• No economic or other demographic 

data will be requested.
• Survey is short and simple.

– Takes about 6 minutes to complete.

2005 Census Survey

There are 9 simple questions. Residents will be asked how many people 
were living here on September 1, 2005.
They will be asked the age & sex of individuals living in the household, but 
that information is only used to confirm the count put down by the 
respondent.
They will be asked the type of residence, such as whether it’s an apartment, 
a mobile home, a single-family unit, etc.
Note that we are NOT collecting information on race, ethnicity, income level, 
or other demographic data that you are asked in the decennial census.
The survey takes about 6 minutes for the average resident to complete.
The survey will be in both English & Spanish.
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What Will the Survey Tell Us?

• Total population.
• Number of people in housing 

units. 
• Total housing units. 
• Total occupied housing units.
• Number of people living in group 

quarters and in outdoor locations 
(homeless).

2005 Census Survey

The information from the survey will be collected by the Census Bureau and 
given to each city/town.  
At the end of the survey each city/town will receive:

Total resident population
Number of people in housing units
Number of people in group quarters and outdoor location population
Total housing units
Total occupied housing units

Note that we are NOT collecting information on race, ethnicity, income level, 
etc…
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How Accurate Is the 
Survey?

• Sample chosen so estimated 
population is within two percent 
of actual population 95 percent of 
the time, or 19 times out of 20. 
– 95% confidence interval with plus or 

minus 2% error.

2005 Census Survey

How accurate is the survey versus a full count? The sample size for the 
survey within Maricopa County has been chosen so that the estimated 
population is within two percent of the actual population 95 percent of the 
time, or 19 times out of 20.  Or, if you’re a statistician, it’s a 95 percent 
confidence interval plus or minus 2% error.
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How Safe Is the Information 
Residents Provide?

• By federal law, the Census Bureau 
can’t share your answers with others, 
including:
– Welfare agencies.
– Immigration authorities.
– White House.
– IRS.
– Courts, FBI, police, or military.

• Since the first census in 1790 the 
Census Bureau has never violated this 
policy.

2005 Census Survey

Many residents, especially those with a mistrust of government, are 
concerned about filling out the survey due to a concern that the information 
will be shared with other agencies. It is very important to note that by federal 
law (Title 13), the Census Bureau cannot share your answers with others.

Title 13 strictly prohibits disclosing census information to any other federal, 
state, or local agency or any foreign government.  This also means that a 
court cannot subpoena that information, nor it is subject to the Freedom of 
Information Act or the Patriot Act.  Title 13 is an airtight law that applies even 
to the White House, Internal Revenue Service, Department of Homeland 
Security, Federal Bureau of Investigations, police, military, and welfare 
agencies. 

Confidentiality is essential to the success and integrity of the census 
process. The US Census Bureau has a longstanding position, without 
exception, to hold each person’s answers confidential. That hasn’t been 
violated in more than 200 years of conducting surveys.
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Survey Process

• Mailout #1
– Advance letter 

from Director 
of U.S. Census 
Bureau 
notifying 
household that 
their address 
has been 
selected.

2005 Census Survey

This slide explains the process for the survey.  A week prior to the census 
survey date of September 1, 2005, an advance letter will be sent to all 
households selected to receive the survey.  The letter will be from the 
Director of the US Census Bureau on Census Bureau letterhead.  

All Census materials will be English on one side, Spanish on the other.
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Survey Process

• Mailout #2
– Initial 

questionnaire 
packet with 
survey and 
letter from 
Mayor.

2005 Census Survey

On August 30, 2005 the survey questionnaire with a letter from the mayor 
will be sent to all selected households.  This is the initial questionnaire pack.  
Along with the questionnaire will be a letter from the city’s mayor urging 
residents to participate and explaining the importance of the survey.
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Survey Process

• Mailout #3
– Reminder 

postcard.

2005 Census Survey

A reminder postcard will be sent out in the second week of September 
reminding people to complete their questionnaire and mail it back to the 
Census Bureau.  
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Survey Process

• Mailout #4
– Follow-up 

questionnaire 
packet to those 
who have not 
responded.

2005 Census Survey

If the selected household does not respond to the initial questionnaire pack a 
second questionnaire pack will be sent to the house.  
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Survey Process

• Telephone follow-up.
• Personal visit follow-up.
• Data collection and processing.

2005 Census Survey

If the first and second questionnaires are not answered and returned, the 
Census Bureau will telephone the selected household to obtain a response 
to the survey.  
If they cannot reach the household via telephone then a personal visit follow-
up will be conducted.  If the person is not home a neighbor will be consulted.  
Once all the data is obtained and processed, initial results will be given to 
member agencies for review. 



Page 197/7/2005

Group Quarters Process

• Count of group quarters 
conducted between Sept. 15-30.

• Group quarters contacted by 
telephone or personal visit.

• Conducted in Spanish and 
English.

• Non group quarters will be 
forwarded to housing unit census 
staff.

2005 Census Survey

The group quarters count will be conducted between September 15-30. 
Phone interviews will be conducted with representatives of each group 
quarters location to determine the number of residents as of Sept. 1, 2005.  
Spanish and English speaking interviewers will be available. If a phone 
interview cannot be completed or the exact location of the group quarters 
cannot be determined, then personal visit interviews will be conducted.  If a 
group quarters is a housing unit, it will be forwarded to the local census 
office.  
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Outdoor Location Process

• Personal visit.
• Two person teams (plus 

gatekeepers in select sites).
• Count of people only, no 

demographic data collected.

2005 Census Survey

For the outdoor location count, enumeration teams will travel to each outdoor 
location site the evening of Sept. 8th. There will be two-people per team and 
gate keepers where needed.  Gatekeepers are individuals who are familiar 
with the location and can assist the enumerators in gaining access to the 
location safely.
Enumerators will count the people at each site and no other information will 
be collected.  Since they are traveling in 2 person teams, each person has to 
count the number of people at the location and the number must match 
before the team moves to the next location.



Page 217/7/2005

2005 Census Survey

Census Timeline

• August 23 – Mail out of advance letter.
• August 30 – Mail out of questionnaire.
• Sept. 15-30 – Second mailing to non-

respondents.
• Sept. 15-Nov. 23 – Follow-up.
• March 2006 – Preliminary results.
• June 2006 – Final results.

Here is a summary of the timeline for the Survey.

August 23 – Mail out of advance letter.
August 30 – Mail out of questionnaire.
Sept. 15-30 – Second mailing to non-respondents.
Sept. 15-Nov. 23 – Follow-up.
March 2006 – Preliminary results.
June 2006 – Final results.
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How Will We Let People Know 
About the Survey?

• City Efforts/Committees.
– Media 
– Neighborhoods and Schools
– Faith-Based Groups
– Business
– Minority

• Attending local events/grassroot
efforts.

• Providing informational materials 
through small group presentations.

• Web site.

How are we letting people know about the survey? Many cities have formed 
subcommittees to provide outreach to various groups. For example, some 
cities have a media subcommittee, neighborhoods/schools subcommittee, a 
faith-based committee to reach out to churches, synagogues, mosques and 
other faiths, a business subcommittee, and a minority subcommittee.

We are also attending many local events and distributing information, 
providing informational materials to small groups, and we have created a 
comprehensive Web site with Census information.

(Can use/modify the hidden slides at the end of this presentation to discuss 
local efforts by area.)
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Census 2005 Web Site

One of the best resources for information about the Census Survey is 
the Web site at census2005.com

Information in English and Spanish.
Updated any time there is new information to share.
Free downloads of materials,such as main brochure, FAQ sheet, 
logos, publicity materials. In addition, employment information is 
available.
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Census Jobs
2005 Census Survey

• Flexible part-time employment
• $11.50/hour
• Must be 18
• Must be a U.S. citizen
• Must have a valid driver’s license

• Recruitment Hotline 
602-256-3225

And there is a continuing need for census workers. The Census Bureau continues to 
recruit workers for the 2005 Census Survey. 

The jobs are part-time and have flexible hours. 

Pay will start at $11.50 per hour plus mileage reimbursement. 

The recruitment phone number is (602) 256-3225.
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For More Information

Heidi Pahl
2005 Census Survey Coordinator

(602) 254-6300
census@mag.maricopa.gov

www.census2005.com

Thank you. If you have any questions, please feel free to contact Heidi Pahl 
at MAG.

(Bring business cards.)
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Media

• Grocery store bags
• TV, radio and print PSAs and ads
• Harkins, AMC theaters
• Garbage trucks
• Banners
• Fun informational materials such 

as bookmarks, doorhangers, beach 
balls, calculators, water bottles, 
etc.

Count me in!
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Business

• Funding census outreach efforts.
• Utility bill inserts.
• Letters to businesses.
• Newsletters.
• Employee communications.

Count me in!
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Neighborhoods and Schools 

• Identify HOA
• Identify hard to count 

neighborhoods
• Distribute door hangers
• Attend teacher training workshops 

at the schools in August
• Create promo materials for 

children (e.g. coloring page)

Count me in!



Page 307/7/2005

Communities of Faith

• Posters for walls.
• Weekly announcements in 

bulletins.
• Announcements from pulpit.
• Bazaars or other events.

Count me in!
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Minority Outreach

• Confidentiality
• Gran mercado
• Univision 33
• Prensa Hispana, Arizona 

Informant, Asian Times, La Voz
• Calendar of events

Count me in!
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Group Quarters Definition

• A group quarters is a living quarters 
where people live or stay together, 
other than the usual housing unit. 
The occupants of group quarters 
usually share their living 
arrangements. College and university 
dormitories, group homes, convents, 
and certain hospital wards are 
examples of group quarters.

2005 Census Survey

Here is the formal definition of group quarters, which include facilities such 
as college dorms, prisons, and nursing homes. 

(Can read slide if desired.)
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Outdoor Location Definition

• An “outdoor location” is a 
specific location where people 
without a usual home 
congregate. 

2005 Census Survey

An outdoor location is simply defined as a specific location where people 
without a usual home congregate. We are working with outreach teams and 
human services providers to help determine these locations.
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Growth Rates by City9.





Survey Distribution10.





State Shared Revenues11.















Sample Size12.



DRAFT

Jursidictions Housing Units in 
Sample

September 1, 2005 
Projected Housing Units

1 in x Households Will 
Receive a Survey

Avondale 3,230 21,300 7
Buckeye 2,130 4,000 2
Carefree 1,540 2,100 1
Cave Creek 1,470 2,200 1
Chandler 4,640 88,100 19
El Mirage 4,860 10,600 2
Fountain Hills 3,510 11,700 3
Gila Bend 700 800 1
Gilbert 3,350 57,100 17
Glendale 4,650 86,200 19
Goodyear 3,155 15,800 5
Guadalupe 900 1,300 1
Litchfield Park 1,170 1,700 1
Mesa 13,770 197,800 14
Paradise Valley 2,265 5,900 3
Peoria 4,665 54,400 12
Phoenix 27,250 541,900 20
Queen Creek 1,805 4,600 3
Scottsdale 5,965 116,900 20
Surprise 6,250 38,100 6
Tempe 4,710 68,200 14
Tolleson 1,220 1,900 2
Wickenburg 2,025 3,000 1
Youngtown 1,685 2,600 2
Balance of County 7,555 135,300 18
Total 114,470 1,473,500 13



Letters from the Bureau13.
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Recruitment15.





Contact Numbers16.





Promotional Items17.



C
al

l 6
02

-2
56

-3
22

5
or

 v
is

it 
th

e 
C

en
su

s 
20

05
 W

eb
 s

ite
 a

t:
ce

ns
us

20
05

.c
om

H
o
w

 S
a

fe
 a

n
d

  
C

o
n

fi
d

e
n

ti
a

l 
is

 t
h

e
 

C
e
n

su
s 

In
fo

rm
a

ti
o
n

 
Yo

u
 P

ro
vi

d
e
?

Th
e 

in
fo

rm
at

io
n 

yo
u 

pr
ov

id
e 

to
 th

e 
20

05
 

C
en

su
s 

Su
rv

ey
 is

 e
nt

ire
ly

 s
af

e 
an

d 
 

co
nfi

de
nt

ia
l. 

C
on

si
de

r 
th

at
:

• 
By

 fe
de

ra
l l

aw
, t

he
 U

.S
. C

en
su

s 
Bu

re
au

 
ca

nn
ot

 s
ha

re
 y

ou
r 

an
sw

er
s 

w
ith

 o
th

er
s,

 
in

cl
ud

in
g 

w
el

fa
re

 a
ge

nc
ie

s,
 im

m
ig

ra
tio

n 
au

th
or

iti
es

, I
nt

er
na

l R
ev

en
ue

 S
er

vi
ce

, 
co

ur
ts

, p
ol

ic
e 

an
d 

ot
he

r 
la

w
 e

nt
iti

es
.

• 
C

on
fid

en
tia

lit
y 

is
 e

ss
en

tia
l t

o 
th

e 
su

cc
es

s 
an

d 
in

te
gr

ity
 o

f t
he

 c
en

su
s 

pr
oc

es
s.

• 
Th

e 
U

.S
. C

en
su

s 
Bu

re
au

 h
as

 a
 lo

ng
-

st
an

di
ng

 p
os

iti
on

, w
ith

ou
t e

xc
ep

tio
n,

 to
 

ho
ld

 e
ac

h 
pe

rs
on

’s
 a

ns
w

er
s 

co
nfi

de
nt

ia
l.

ce
ns

us
20

05
.c

om

N
e
e
d

 C
e
n

su
s 

M
a

te
ri

a
ls

, 
P

re
se

n
ta

ti
o
n

s?

Pr
om

ot
io

na
l m

at
er

ia
ls 

ar
e 

av
ai

la
bl

e 
at

  
w

w
w.

ce
ns

us
20

05
.c

om
. I

f y
ou

 w
ou

ld
 li

ke
 a

  
ce

ns
us

 re
pr

es
en

ta
tiv

e 
to

 c
on

du
ct

 a
 p

re
se

nt
at

io
n 

to
 y

ou
r g

ro
up

 a
bo

ut
 th

e 
su

rv
ey

, p
le

as
e 

e-
m

ai
l a

 
re

qu
es

t t
o 

ce
ns

us
@

m
ag

.m
ar

ic
op

a.
go

v.
 A

nd
 if

 
yo

u 
ha

ve
 a

n 
id

ea
 o

n 
ho

w
 to

 s
pr

ea
d 

th
e 

w
or

d,
 

w
e’

d 
lo

ve
 to

 h
ea

r f
ro

m
 y

ou
.

C
EN

SU
S 

20
05

P
a

rt
ic

ip
a

ti
n

g
 C

o
m

m
u

n
it

ie
s:

  
▲

 A
vo

nd
al

e 
▲

 B
uc

ke
ye

 ▲
 C

ar
ef

re
e 

▲
 C

av
e 

C
re

ek
 ▲

 C
ha

nd
le

r  
▲

 E
l 

M
ira

ge
 ▲

 F
or

t 
M

cD
ow

el
l 

Ya
va

pa
i 

N
at

io
n 

▲
 F

ou
nt

ai
n 

H
ill

s  
▲

 G
ila

 B
en

d 
▲

 G
ila

 R
iv

er
 In

di
an

 C
om

m
un

ity
 ▲

 G
ilb

er
t ▲

 G
le

nd
al

e  
▲

 G
oo

dy
ea

r 
▲

 G
ua

da
lu

pe
 ▲

 L
itc

hfi
el

d 
Pa

rk
 ▲

 M
ar

ic
op

a 
C

ou
nt

y  
▲

 M
es

a 
▲

 P
ar

ad
is

e 
Va

lle
y 

▲
 P

eo
ria

 ▲
 P

ho
en

ix
 ▲

 Q
ue

en
 C

re
ek

  
▲

 
Sa

lt 
Ri

ve
r 

Pi
m

a-
M

ar
ic

op
a 

In
di

an
 

C
om

m
un

ity
 

▲
 

Sc
ot

ts
da

le
  

▲
 S

ur
pr

is
e 

▲
 T

em
pe

 ▲
 T

ol
le

so
n 

▲
 W

ic
ke

nb
ur

g 
▲

 Y
ou

ng
to

w
n 



W
h

a
t 

D
o
e
s 

th
e
 C

e
n

su
s 

Su
rv

e
y 

M
e
a

n
 

to
 Y

o
u

?
By

 a
ns

w
er

in
g 

yo
ur

 C
en

su
s 

Su
rv

ey
, y

ou
 a

re
 

en
su

rin
g 

th
at

 y
ou

r 
co

m
m

un
ity

 r
ec

ei
ve

s 
its

 fa
ir 

sh
ar

e 
of

 a
llo

ca
te

d 
m

on
ey

 th
at

 h
el

ps
 p

ay
 fo

r:
• 

Po
lic

e 
an

d 
Fi

re
 P

ro
te

ct
io

n.
• 

Pa
rk

s,
 L

ib
ra

rie
s,

 S
en

io
r 

C
en

te
rs

.
• 

Ro
ad

s,
 P

ub
lic

 T
ra

ns
po

rta
tio

n,
 H

os
pi

ta
ls

 
an

d 
Sc

ho
ol

s.

C
ou

nt
 m

e 
in

!

Pl
ea

se
 fi

ll 
ou

t y
ou

r 
su

rv
ey

!

C
E

N
S

U
S

 2
0

0
5

In
 S

ep
te

m
be

r 
20

05
, a

bo
ut

 o
ne

 in
 e

ve
ry

 1
3 

ho
us

eh
ol

ds
 in

 M
ar

ic
op

a 
C

ou
nt

y 
w

ill
 r

ec
ei

ve
 

a 
sh

or
t s

ur
ve

y 
th

at
 th

ey
 w

ill
 b

e 
as

ke
d 

to
 fi

ll 
ou

t a
nd

 r
et

ur
n.

 T
he

 s
ur

ve
y 

w
ill

 p
ro

vi
de

 a
n 

ac
cu

ra
te

 c
ou

nt
 o

f p
eo

pl
e 

in
 e

ac
h 

ci
ty

, t
ow

n,
 a

nd
 u

ni
nc

or
po

ra
te

d 
ar

ea
 o

f t
he

 c
ou

nt
y.

 
Th

es
e 

up
da

te
d 

po
pu

la
tio

n 
nu

m
be

rs
 w

ill
 b

e 
us

ed
 to

 d
et

er
m

in
e 

ho
w

 m
uc

h 
st

at
e 

m
on

ey
 

ea
ch

 c
om

m
un

ity
 r

ec
ei

ve
s 

ov
er

 th
e 

ne
xt

 fi
ve

 y
ea

rs
.

W
h

o
 i
s 

C
o
n

d
u

ct
in

g
 t

h
e
 C

e
n

su
s 

Su
rv

e
y?

Th
e 

U
.S

. C
en

su
s 

Bu
re

au
 is

 c
on

du
ct

in
g 

th
e 

20
05

 C
en

su
s 

Su
rv

ey
 a

t t
he

 r
eq

ue
st

 o
f y

ou
r 

lo
ca

l c
om

m
un

iti
es

, w
hi

ch
 n

ee
d 

up
da

te
d 

in
fo

rm
at

io
n 

in
 o

rd
er

 to
 r

ec
ei

ve
 a

pp
ro

pr
i-

at
e 

st
at

e 
fu

nd
in

g.
 T

he
 c

ou
nt

 w
ill

 u
pd

at
e 

th
e 

20
00

 C
en

su
s.

2
0
0
5
 C

e
n

su
s 

Su
rv

e
y 

Sc
h

e
d

u
le

• 
Au

gu
st

 3
0:

 S
ur

ve
y 

is
 m

ai
le

d 
to

 M
ar

ic
op

a 
C

ou
nt

y 
re

si
de

nt
s.

• 
Se

pt
em

be
r 3

0:
 S

ec
on

d 
m

ai
lin

g 
is

 s
en

t t
o 

re
si

de
nt

s 
w

ho
 d

id
 n

ot
 r

es
po

nd
 to

 th
e 

fir
st

 
su

rv
ey

 m
ai

lin
g.

• 
O

ct
ob

er
: T

el
ep

ho
ne

 fo
llo

w
-u

p 
w

ith
 n

on
-

re
sp

on
de

nt
s 

is
 c

on
du

ct
ed

.
• 

O
ct

ob
er

-N
ov

em
be

r:
 P

er
so

na
l v

is
it 

to
 

fo
llo

w
 u

p 
w

ith
 h

ou
se

ho
ld

s 
w

ho
 h

av
e 

no
t 

re
sp

on
de

d.
• 

Ju
ne

 2
00

6:
 C

iti
es

 a
nd

 to
w

ns
 r

ec
ei

ve
 

fin
al

 n
um

be
rs

.

Jo
b

 I
n

fo
rm

a
ti

o
n

:
Th

e 
U

.S
. C

en
su

s 
Bu

re
au

 is
 o

ffe
rin

g 
op

po
rtu

-
ni

tie
s 

fo
r fl

ex
ib

le
, p

ar
t-t

im
e 

em
pl

oy
m

en
t. 

Pa
y 

be
gi

ns
 a

t $
11

.5
0 

pe
r h

ou
r, 

pl
us

 m
ile

ag
e 

an
d 

pa
id

 tr
ai

ni
ng

.

To
 b

e 
co

ns
id

er
ed

 fo
r t

em
po

ra
ry

 c
en

su
s 

em
pl

oy
-

m
en

t, 
yo

u 
m

us
t b

e 
18

 y
ea

rs
 o

r o
ld

er
, a

 U
.S

. 
ci

tiz
en

, h
av

e 
a 

so
ci

al
 s

ec
ur

ity
 n

um
be

r, 
a 

va
lid

 
dr

iv
er

’s
 li

ce
ns

e 
an

d 
yo

ur
 o

w
n 

tra
ns

po
rta

tio
n.

In
te

re
st

ed
? 

C
al

l t
he

 C
en

su
s 

Jo
b 

H
ot

lin
e 

at
60

2-
25

6-
32

25
. 

W
h

y 
Is

 I
t 

Im
p

o
rt

a
n

t 
to

 
Fi

ll
 O

u
t 

Yo
u

r 
Su

rv
e
y?

W
he

n 
th

e 
st

at
e 

of
 A

riz
on

a 
co

lle
ct

s 
m

on
ey

 th
ro

ug
h 

ta
xe

s 
an

d 
ot

he
r 

so
ur

ce
s,

 it
 

re
tu

rn
s 

ne
ar

ly
 $

1 
bi

lli
on

 p
er

 y
ea

r 
to

 c
iti

es
 a

nd
 

to
w

ns
. T

he
 a

m
ou

nt
 o

f m
on

ey
 e

ac
h 

ci
ty,

 to
w

n 
or

 u
ni

nc
or

po
ra

te
d 

ar
ea

 r
ec

ei
ve

s 
is

 b
as

ed
 o

n 
its

 p
op

ul
at

io
n.

 T
ha

t i
s 

w
hy

 y
ou

r 
co

m
m

un
ity

 
ne

ed
s 

th
e 

m
os

t a
cc

ur
at

e 
co

un
t p

os
si

bl
e.

 



Ll
am

e 
60

2-
25

6-
32

25
o 

vi
si

te
 e

l s
iti

o 
en

 la
 r

ed
 d

el
 in

te
rn

et
:

ce
ns

us
20

05
.c

om

¿
Q

u
é
 T

a
n

 S
e
g

u
ra

 
y 

C
o
n

fi
d

e
n

ci
a

l 
e
s 

la
 I

n
fo

rm
a

ci
ó
n

 d
e
l 

C
e
n

so
 q

u
e
 U

st
e
d

 
P

ro
ve

e
?

La
 in

fo
rm

ac
ió

n 
qu

e 
us

te
d 

pr
ov

ea
 a

 la
 

En
cu

es
ta

 d
el

 C
en

so
 2

00
5 

es
 e

nt
er

am
en

te
 

se
gu

ra
 y

 c
on

fid
en

ci
al

. C
on

si
de

re
 q

ue
:

• 
Ba

jo
 le

y 
fe

de
ra

l, 
la

 O
fic

in
a 

de
l C

en
so

 
no

 p
ue

de
 c

om
pa

rti
r 

su
s 

re
sp

ue
st

as
 c

on
 

ot
ro

s,
 in

cl
uy

en
do

 a
ge

nc
ia

s 
de

l b
ie

ne
st

ar
 

pú
bl

ic
o,

 a
ut

or
id

ad
es

 d
e 

in
m

ig
ra

ci
ón

, 
Se

rv
ic

io
 d

e 
Re

nt
as

 In
te

rn
as

, l
as

 c
or

te
s,

 la
 

po
lic

ía
 y

 o
tra

s 
en

tid
ad

es
 d

e 
la

 le
y.

• 
La

 c
on

fid
en

ci
al

id
ad

 e
s 

es
en

ci
al

 a
l é

xi
to

 y
 

la
 in

te
gr

id
ad

 d
el

 p
ro

ce
so

 d
el

 c
en

so
.

• 
La

 O
fic

in
a 

de
l C

en
so

 h
a 

te
ni

do
 u

na
 

po
lít

ic
a 

po
r 

m
uc

ho
 ti

em
po

, s
in

 e
xc

ep
ci

ón
, 

de
 m

an
te

ne
r 

la
s 

re
sp

ue
st

as
 d

e 
ca

da
 p

er
-

so
na

 c
on

fid
en

ci
al

es
.

ce
ns

us
20

05
.c

om

¿
N

e
ce

si
ta

 M
a

te
ri

a
le

s 
d

e
l 
C

e
n

so
, 
 

P
re

se
n

ta
ci

o
n

e
s?

M
at

er
ia

le
s 

pr
om

oc
io

na
le

s 
es

tá
n 

di
sp

on
ib

le
s 

en
 w

w
w.

ce
ns

us
20

05
.c

om
. S

i a
 u

st
ed

 le
 g

us
-

ta
ría

 q
ue

 u
n 

re
pr

es
en

ta
nt

e 
de

l c
en

so
 h

ic
ie

ra
 

un
a 

pr
es

en
ta

ci
ón

 s
ob

re
 la

 e
nc

ue
st

a,
 p

or
 fa

vo
r 

en
vi

e 
un

a 
pe

tic
ió

n 
po

r c
or

re
o 

el
ec

tró
ni

co
 a

 
ce

ns
us

@
m

ag
.m

ar
ic

op
a.

go
v.

 Y
 s

i t
ie

ne
 u

na
 id

ea
 

ac
er

ca
 d

e 
có

m
o 

pu
bl

ic
ar

 la
 in

fo
rm

ac
ió

n,
 n

os
 

gu
st

ar
ía

 e
sc

uc
ha

rla
.

C
EN

SO
 2

00
5

C
o
m

u
n

id
a

d
e
s 

p
a

rt
ic

ip
a

n
te

s 
 

▲
 A

vo
nd

al
e 

▲
 B

uc
ke

ye
 ▲

 C
ar

ef
re

e 
▲

 C
av

e 
C

re
ek

 ▲
 C

ha
nd

le
r  

▲
 E

l 
M

ira
ge

 ▲
 F

or
t 

M
cD

ow
el

l 
Ya

va
pa

i 
N

at
io

n 
▲

 F
ou

nt
ai

n 
H

ill
s  

▲
 G

ila
 B

en
d 

▲
 G

ila
 R

iv
er

 In
di

an
 C

om
m

un
ity

 ▲
 G

ilb
er

t ▲
 G

le
nd

al
e  

▲
 G

oo
dy

ea
r 

▲
 G

ua
da

lu
pe

 ▲
 L

itc
hfi

el
d 

Pa
rk

 ▲
 M

ar
ic

op
a 

C
ou

nt
y  

▲
 M

es
a 

▲
 P

ar
ad

is
e 

Va
lle

y 
▲

 P
eo

ria
 ▲

 P
ho

en
ix

 ▲
 Q

ue
en

 C
re

ek
  

▲
 
Sa

lt 
Ri

ve
r 

Pi
m

a-
M

ar
ic

op
a 

In
di

an
 

C
om

m
un

ity
 

▲
 

Sc
ot

ts
da

le
  

▲
 S

ur
pr

is
e 

▲
 T

em
pe

 ▲
 T

ol
le

so
n 

▲
 W

ic
ke

nb
ur

g 
▲

 Y
ou

ng
to

w
n 



¿
Q

u
é
 S

ig
n

ifi
ca

 l
a

 E
n

cu
e
st

a
 d

e
l 
C

e
n

so
 

p
a

ra
 U

st
e
d

?
Al

 c
on

te
st

ar
 s

u 
En

cu
es

ta
 d

el
 C

en
so

, u
st

ed
 e

st
á 

as
eg

ur
an

do
 q

ue
 s

u 
co

m
un

id
ad

 re
ci

ba
 lo

 q
ue

 le
 

co
rr

es
po

nd
e 

de
l d

in
er

o 
pr

ov
ei

do
 q

ue
 a

yu
da

 a
 

pa
ga

r p
or

:
• 

Pr
ot

ec
ci

ón
 P

ol
ic

ía
ca

 y
 C

on
tra

 In
ce

nd
io

s.
• 

Pa
rq

ue
s,

 B
ib

lio
te

ca
s,

 C
en

tro
s 

pa
ra

 A
nc

ia
no

s.
• 

C
am

in
os

, T
ra

ns
po

rte
 P

úb
lic

o,
 H

os
pi

ta
le

s,
 y

  
Es

cu
el

as
.

¡C
ue

nt
en

 C
on

m
ig

o!

¡P
or

 fa
vo

r 
co

m
pl

et
e 

su
 e

nc
ue

st
a!

C
E

N
S

O
 2

0
0

5
En

 s
ep

tie
m

br
e 

20
05

, a
pr

ox
im

ad
am

en
te

 u
no

 d
e 

ca
da

 1
3 

ho
ga

re
s 

en
 e

l C
on

da
do

 M
ar

ic
op

a 
re

ci
bi

rá
n 

un
a 

co
rt

a 
en

cu
es

ta
 q

ue
 s

e 
le

s 
pe

di
rá

 la
 ll

en
en

 y
 la

 d
ev

ue
lv

an
. L

a 
en

cu
es

ta
 

pr
ov

ee
rá

 u
na

 c
ue

nt
a 

ex
ac

ta
 d

e 
la

 g
en

te
 e

n 
ca

da
 c

iu
da

d,
 p

ue
bl

o,
 y

 á
re

a 
no

 in
co

rp
or

ad
a 

de
l 

co
nd

ad
o.

 E
st

os
 n

úm
er

os
 a

ct
ua

liz
ad

os
 d

e 
la

 p
ob

la
ci

ón
 s

er
án

 u
sa

do
s 

pa
ra

 d
et

er
m

in
ar

  
cu

án
to

 d
in

er
o 

es
ta

ta
l c

ad
a 

co
m

un
id

ad
 r

ec
ib

e 
du

ra
nt

e 
lo

s 
si

gu
ie

nt
es

 c
in

co
 a

ño
s.

¿
Q

u
ié

n
 E

st
á

 l
le

va
n

d
o
 a

 C
a

b
o
 l
a

  
En

cu
e
st

a
 d

e
l 
C

e
n

so
?

La
 O

fic
in

a 
de

l C
en

so
 d

e 
lo

s 
Es

ta
do

s 
U

ni
do

s 
es

tá
 r

ea
liz

an
do

 la
 E

nc
ue

st
a 

de
l C

en
so

 2
00

5 
a 

pe
tic

ió
n 

de
 s

us
 c

om
un

id
ad

es
 lo

ca
le

s,
 la

s 
cu

al
es

 n
ec

es
ita

n 
in

fo
rm

ac
ió

n 
ac

tu
al

iz
ad

a 
pa

ra
 r

ec
ib

ir 
lo

s 
de

bi
do

s 
fo

nd
os

 e
st

at
al

es
. E

l 
co

nt
eo

 a
ct

ua
liz

ar
á 

el
 C

en
so

 2
00

0.

Fe
ch

a
s 

d
e 

la
 E

n
cu

es
ta

 d
el

 C
en

so
 2

00
5

• 
30

 d
e 

ag
os

to
: E

nc
ue

st
a 

es
 e

nv
ia

da
 a

 
re

si
de

nt
es

 d
el

 C
on

da
do

 M
ar

ic
op

a.
• 

30
 d

e 
se

pt
ie

m
br

e:
 S

eg
un

da
 c

or
re

s-
po

nd
en

ci
a 

en
vi

ad
a 

a 
re

si
de

nt
es

 q
ue

 
no

 r
es

po
nd

ie
ro

n 
a 

la
 p

rim
er

 e
nc

ue
st

a 
en

vi
ad

a 
po

r 
co

rr
eo

.
• 

O
ct

ub
re

: S
e 

ha
ce

n 
lla

m
ad

as
 te

le
fó

ni
ca

s 
a 

lo
s 

qu
e 

no
 h

an
 r

es
po

nd
id

o.
• 

O
ct

ub
re

-n
ov

ie
m

br
e:

 V
is

ita
s 

en
 p

er
so

na
 

a 
lo

s 
do

m
ic

ili
os

 d
e 

do
nd

e 
no

 s
e 

ha
 

 r
ec

ib
id

o 
un

a 
re

sp
ue

st
a.

• 
Ju

ni
o 

20
06

: L
a 

ci
ud

ad
es

 y
 p

ue
bl

os
  

re
ci

be
n 

la
s 

ci
fra

s 
fin

al
es

.

In
fo

rm
a

ci
ó
n

 A
ce

rc
a

 d
e
 E

m
p

le
o
:

La
 O

fic
in

a 
de

l C
en

so
 e

st
á 

of
re

ci
en

do
  

op
or

tu
ni

da
de

s 
de

 e
m

pl
eo

 fl
ex

ib
le

, d
e 

pa
rte

 
de

 ti
em

po
. E

l s
ue

ld
o 

em
pi

ez
a 

en
 $

11
.5

0 
po

r 
ho

ra
, a

de
m

ás
 d

e 
pa

go
 p

or
 m

ill
aj

e 
y 

 
en

tre
na

m
ie

nt
o 

pa
ga

do
.

Pa
ra

 s
er

 c
on

si
de

ra
do

 p
ar

a 
em

pl
eo

 te
m

po
ra

l 
co

n 
el

 c
en

so
, u

st
ed

 d
eb

e 
se

r 
m

ay
or

 d
e 

18
 

añ
os

, t
en

er
 n

úm
er

o 
de

l s
eg

ur
o 

so
ci

al
, u

na
 

lic
en

ci
a 

de
 c

ho
fe

r 
vá

lid
a,

 y
 s

u 
pr

op
ia

 tr
an

s-
po

rta
ci

ón
. ¿

In
te

re
sa

do
? 

Ll
am

e 
a 

la
 L

ín
ea

 d
e 

Em
pl

eo
 d

el
 C

en
so

 a
l 6

02
-2

56
-3

22
5.

¿
P
o
r 

Q
u

é
 e

s 
 

Im
p

o
rt

a
n

te
 C

o
n

te
st

a
r 

Su
 E

n
cu

e
st

a
?

C
ua

nd
o 

el
 E

st
ad

o 
de

 
Ar

izo
na

 c
ol

ec
ta

 d
in

er
o 

a 
tra

vé
s 

de
 im

pu
es

to
s 

y 
ot

ra
s 

fu
en

te
s,

 d
ev

ue
lv

e 
ca

si 
$1

 B
ill

ón
 p

or
 a

ño
 a

 c
iu

da
de

s 
y 

pu
eb

lo
s.

 
La

 c
an

tid
ad

 d
e 

di
ne

ro
 q

ue
 c

ad
a 

ci
ud

ad
, p

ue
b-

lo
 o

 á
re

a 
no

 in
co

rp
or

ad
a 

re
ci

be
 e

st
á 

ba
sa

da
 

en
 s

u 
po

bl
ac

ió
n.

 E
s 

po
r e

so
 q

ue
 s

u 
co

m
un

i-
da

d 
re

ce
sit

a 
la

 c
ue

nt
a 

m
ás

 p
re

ci
sa

 p
os

ib
le

. 









Talking Points18.





Other Census Surveys19.





































Glossary20.






	Cover
	Table of Contents
	1.   FAQ
	2.   Brochure
	3.   Questionnaire
	4.   Cost by City
	5.   Timelines
	6.   Confidentiality
	7.   PowerPoint Census 101
	8.   2000 Census Numbers
	9.   Growth Rates by City
	10. Survey Distribution
	11. State Shared Revenues
	12. Sample Size
	13. Letters from the Bureau
	14. Committee Rosters
	15. Recruitment
	16. Contact Numbers
	17. Promotional Items
	18. Talking Points
	19. Other Census Surveys
	20. Glossary



