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Presenter
Presentation Notes
The 2014 No burn season was very successful. Thanks in large part to many of you folks. For the first time since 2003 we did not have an exceedance on Christmas day and Eve, New Year’s Day and Eve. 
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2014 No Burn Season 

Christmas Eve & Day  
No Exceedances 

 
New Year Eve & Day 

No Exceedances 
 
 

More than a decade since we have not exceeded the federal health 
standard on these four days. 
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PM-2.5 Concentration Trends 

Presenter
Presentation Notes
Also the concentration levels we down.Way down
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Outreach 

Presenter
Presentation Notes
Regarding the No Burn Campaign we ended up with 93 partners. That is up from74 last year.



Website Page Views 

Presenter
Presentation Notes
We definitely got  our message across this year.And some of these number will show that.Our website, Cleanairmakemore.com, from Dec. 1 to Jan 1 we had more than 128,000 views. More than 27,00 more than last year.During Dec. 23-Jan 1 , when he really had our big publicity push, there were 77, 000 views. So 60 percent were duirng that week.



Website Visitors 
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43.1% New Users 61% users were between 18-34  

Presenter
Presentation Notes
43. 1 percent  of the visitors were new visitors so it showed that we reached new folks. 61percent of the folks who viewed the website were 18-34. If we extend it to 18-44 it was 76 percent.This is not a complete surprise because those are the demographics that are on line.
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Total App Installs: 
2326 

 
(Dec. 1, 2014 – Jan. 1, 2015) 

 

 
Android: 1,259   
iOS: 1,067 

 
 

Mobile App 

Presenter
Presentation Notes
The mobile app downloads are also in increase from last year and the highest amount was Dec. 23 when just before the holidaysSo I like to think that folks were gearing up and wanted to know when the no burn days were called.
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Social Media 

Presenter
Presentation Notes
The social media numbers were also higher this season. One aspect of the social media were the shared posts and other entities using their social media as a tool. One particular instance was the one on the far right, where you see the coughing camel. That was a repost of what we did by 3 TV, they shared it and it had 20,000 views and close to 500 likes. And that was shared also.With help from folks line 3 TV and many of you cities who posted on your webisite or used you socail media, we were able to reach many folks we would not be able to.



1/22/2015 

FACEBOOK 
10,768 Reached 
 
Post with highest reach:  
1,540 reached and 21 shares: 
(12/23/2014) 
 
46% increase in Likes 

Social Media 
Dec. 1, 2014 - Jan. 1, 2015 

 

TWITTER 
67 Retweets 
 
36 #NoBurnDay hashtags 
 
37% increase in Followers 

Presenter
Presentation Notes
Here are some averages for our Facebook. For us these are good numbers. We averaged around 1,000 views per posting.And as ou can see we increase of followers. 
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Radio 

Total of 105 Spots = 470,000 Gross Impressions 
+80 PSAs on KTAR sports and The Peak 

Presenter
Presentation Notes
Radio was another key factor in the campaign we bought some time this season and many of the stations also gave up PSAsA couple of keys here were KEZ, Kez is the top rated station for both English and Spanish listeners during the holidays, BY FAR. So we did buy time with them and they also gave us PSAs on their other Clear Channel stations. Another important stations turned out to be KTARKTAR was a last minute just before the holidays addition. An anonymous entity bough time on KTAR for us and the station ran the spot several times during the day and night and weekends.They also added PSAs on the other stations The peak and KTAR sportsSee the numbers. 
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Billboards 

Presenter
Presentation Notes
We again used bill boards and they again worked well.ADEQ bought around 20 bill boards around the county and some of our partners chipped in and bought five more and CBS out Door, which is now known as OUTFRONT Outdoor matched the amount and gave us a few extras.We put these extra billboard in areas near our West Monitor and South Monitor. That is where we have our highest  levels  and they were in English and Spanish This season the numbers were a great del lower in those areas then in the past.
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ADOT Signs 

Presenter
Presentation Notes
ADOT signed   Judging from peoples reaction and feedback these are seen by tons of folks. More people tell me they saw the adot signs then most of the other tools we used. 
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Vehicle Magnets 

Presenter
Presentation Notes
These magnets that we put on all of our vehicles on No burn days worked wellEvery time we did a TV interview, a ride along they always used this shot for their news story (Top left one) 
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BLM Park Signage/Ride Now 

Presenter
Presentation Notes
A couple of new partners this season joined us late Bureau of Land Management put signs in their parks and officesAnd the Ride Now dealerships put signs In all their stores
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Phoenix Suns  

Presenter
Presentation Notes
Another new partner was the Phoenix Suns.They ran the coughing camel add free of charge before the game and during the game 



Spanish Outreach 
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Presenter
Presentation Notes
We increased our Spanish Outreach this season. 
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Univision Radio - PSAs 

Total of 196 spots = 466,200 Gross Impressions 

+ Recorded 30 min. Community Affair Show 

 

Presenter
Presentation Notes
We negotiated a low rate with Univision and they ran spots on the higher rated stations and then gave us PSAs on their lower rated stations.  We also did a 30 minute community Affair show that ran on all their stations several different times. 



La Voz Newspaper Print Ad 
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Presentation Notes
We also worked out a great deal with Lavoz. We received a quarter page add for four weeks



La Voz Newspaper Print/Online 
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Presenter
Presentation Notes
They also agreed to run three of our op-ed pieces, one per week in the paper.This was great because we could get our own message out and control the messageThe first one was all about the NO burn campaignThe second one was on the health effects from smoke and why the campaign was so importantAnd the final one was on how to find out if it is a No burn day. And we promoted the mobile app and the web site



La Voz “TV Y Mas” Mag. Ad 
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Presenter
Presentation Notes
We also go two full page adds, one per week on their TV section
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Door Hangers 

10,000 Door Hangers 
 

Distributed in a one mile radius of 
W.Phx & S.Phx Monitors 

Presenter
Presentation Notes
And the most important thing we received from them and it turned out to be a huge factor was they distributed 10,000 door hangersThey were distributed in a mile radius of o the two monitors that historically have the highest concentration levels, West Phoenix and South Phoenix. In English and Spanish, one side was English the other SpanishThis is something we and to do last season but didn’t have the money or the manpower to do it. 
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Survey Results 

• 92% of the people interviewed said they were aware of the 
No Burn Campaign. Compared to 82% last year.  
 

• 62% of wood-burning households familiar with the No Burn 
Day Campaign were aware that Christmas Eve was 
designated as a No Burn Day, while slightly lower 
percentages were aware that Christmas Day (53%), New 
Year’s Eve (59%) and New Year’s Day (50%) was similarly 
designated. Each of these readings is up from last year. 

 
• 8% or less of wood-burning households familiar with the No 

Burn Day Campaign used their wood-burning fireplace or 
outdoor wood-burning appliance on each of the four No Burn 
Days tested: Christmas Eve (4%); Christmas Day (5%); New 
Year’s Eve (8%); New Year’s Day (4%). Each of these readings is 
improved from last year. 

200 Maricopa County Residents surveyed on January 5, 2015 by telephone.   

Presenter
Presentation Notes
ADEQ did  another post campaign survey and the results proved that the campaign was a success. 92 percent of the folks interviewed said they were aware of our campaign. This is a 10 percent increase from last year.You see the 62 percent of the folks were aware that is was a no Burn day t on Christmas Eve and you can the other numbers for the other holidays.All of these numbers are a significant jump from last year. The 62 percent was a double digit increase as it was for New year’s Eve. That was a 13 percent jumpOf those who responded you can see how low the numbers are and in this case low numbers are god. How low the number are of people who did not adhere to the No burn restrictions.These percentages are all below 10 percent which means 90 to 95 percent of the folks did not burn on a No Burn day.  
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Partners 

City of Buckeye 

LCG Enterprises 

Windsor Square Neighborhood Association 

Ahwatukee Foothills  

AJ's Fine Foods Albertsons 

Amanda Reeve 

APS 

Arizona Asthma Coalition 

Arizona Chamber of Commerce and Industry  

Arizona Department of Transportation 

Arizona Farm Bureau 

Arizona Food Marketing Alliance Arizona Department of Health Services 

Arizona Food Marketing Alliance 

Arizona Chapter Associated General Contractors 

Arizona Hearth, Patio & Barbecue Association 

Arizona Lung Association 

Arizona Manufacturers Council 

Arizona Off Highway Vehicle Coalition  

Arizona Restaurant Association 

Arizona Rock Products Association 

Bashas' Supermarkets 

Bonneville Radio 

Boulders OHV Bureau Of Land Management Foothills recreation areas 

Bureau of Land Management Phoenix District 

Bureau Of Land Management Table Mesa 

CBS Outdoor 

CBS Radio CEMEX 

ABC Channel 15 City of Avondale City of Chandler 

City of El Mirage 

City of Glendale City of Glendale Ch. 11 

City of Glendale Media Center City of Litchfield Park 

City of Mesa City of Peoria City of Phoenix 

City of Phoenix Ch. 11 

City of Scottsdale 

City of Scottsdale & their Ch.11 

City of Tempe 

Clearwater Hills HOA 

David Sanderson, M.D. 

Dobson Ranch Homeowners Association 

Echo Canyon HOA 

Food City Supermarkets 

Fountain Hills Times 

Fox 10 

Friends of Transit 

Fry's Supermarkets 

Honeywell 

Jeff Munn, radio personality 

Johnny Dilone, PIO with Environmental Services  

KPHO CBS 5  KPNX, 12 News 

KTAR Radio 

KTVK, 3TV, AZ Family 

KVMP Radio 

League of Arizona Cities and Towns 

Maricopa Association of Governments 

Maricopa County 

Maricopa County Department of Public Health 

Maricopa County Environmental Services 

Maricopa County residents 

Maricopa County Video Department 

North Central News 

North Phoenix Rotary Club 

Phoenix Aviation 

Phoenix Police Department 

Phoenix Suns 

Pit Enterprises 

Ride Now Dealerships 

Salt River Project 

…and a special thanks to Mother Nature 

Salt River, Pima-Maricopa Indian Community 

Southwest Gas 

Town of Cave Creek 

Town of Fountain Hills 

Town of Gilbert 

Town of Paradise Valley  

Town of Prescott Valley 

Town of Queen Creek 

Univision Radio 

Valley Metro 

Vangaard 

Walmart 

West Valley Newspaper 

Willo Historic Neighborhood 

Presenter
Presentation Notes
Our goal this year was to increase the campaign, get the word out mot re then last year, increase awareness and educate more folksWe did that this season. We took a huge step in the right direction.Again this was because of you folks.We had 93 partners, not counting us and ADEQ.  And you can se we also included mother nature who gave us so  rain during New year’s Eve. By the way the rain o course helped but when I was riding along with the inspectors on the No burn patrol. You could smell a difference . There was not as much wood burning activity this year  and we were driving around the west Phoenix and South Phoenix monitor. 



1/22/2015 

First 2015 Exceedance  

January 4, 2015, 9:30 am 
1st Exceedance Day for 2015  

Presenter
Presentation Notes
So thank you for all you folks did to help us with the campaign and help keep our air cleaner and healthier. No that being said we can’t let up. Yes we bought some time and some room for error but On Jan 4 we did have an exceedance.Granted that was not a No Burn day and if it was it might have made a difference but we at Air Quality  and yes, all of s must remain digilagent. 



Questions? 
 

Bob Huhn  
(602)506-6713 

BobHuhn@mail.maricopa.gov 
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Presentation Notes
Thank you again to the committee and MAG for allowing me to chat with you and does anyone have any questions?
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