MAG Presentation of Economic Impact Information on behalf of Sign Industry:
Currently Available Research Findings:

1. The Economic Value of On-Premise Signage is a comprehensive assessment of the key
factors on-premise signs contribute to the success and vitality of business. The project
was completed in 1997. The study used data from hundreds of sites, representing two
major kinds of retailers, and found that on-premise signage has a statistically significant,
and financial substantive impact on the revenues of a site. Research found that a sign
adds 5 to 15 percent to a site’s sales revenues. Copies of the Summary of the Research
Program and Key Findings are available, as is the full study.

2. An article published by the Independence Institute, Golden, Colorado, dated March 2006
entitled Dark Sky Ordinances: How to Separate the Light from the Darkness finds that:

e Dark Sky laws benefit mainly solitary, casual, residential stargazing.

e Improved street lighting reduces crime by 20% and enhances feelings of security.

o Dark Sky laws can be extremely costly and unfair to private property owners.
Examples cited included Boulder and Aspen, Colorado.

e “Full cut off” lighting can make energy use less efficient. Such lighting
illuminates a significantly smaller area of the ground, thus forcing a center to use
additional light poles. As a result, more electricity is used to illuminate a parking
lot.

3. If available, refer to article claiming no impact over past 20 years, in spite of significant
growth in Arizona’s urban cores.

Research Currently Underway:

A substantial amount of research is currently being conducted and has the potential to greatly
impact the issues we are dealing with relative to the proposed Model Outdoor Pattern Lighting
Code.

1. An interdisciplinary collaborative team from the University of Cincinnati will conduct
research to establish the economic value of on-premise signs. The research is scheduled
to be completed in July 2011. The team of academic scholars and professionals are
embarking on an in-depth examination and critical study of on-premise signs and
environmental signage to evaluate the immediate and long term impact within the
physical and economic environment. The objectives of the proposed comprehensive
study are to:

= Established an unbiased and verifiable base study;



= Establish a set of evaluation criteria for continued assessment and
mapping of changing circumstances;

» Establish an understanding of the state of current knowledge;

= Address the economic impact on businesses and the local economic
environment; and

= Address the effects of new technologies and effects of regulation.

Copies of the research project’s approach/objectives, work plan and existing economic impact
information are available.

2.

3M is currently conducting research in the light management technology field, which
could identify processes and methods to address how to keep light from going up and
polluting the night sky.

The Signage Foundation, Inc. is currently working with the University of Cincinnati’s
College of Business on a Capstone project to conduct business make-over case studies to
demonstrate the value of and economic impact of signage. The project will coordinate
the showcasing of business transformations through on-premise signage using case
studies.



