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Today’s Presentation

® Arizona's Travel Impact

® How the Arizona Office of Tourism
promotes the state
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Power of Travel

How Travel Dollars Support America
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Source: U.S. Travel Association
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2012 Total Visitation to Arizona

38.1 million Overnight Visitors to Arizona

International
13.1%

Domestic
86.9%

Source: Tourism Economics, Office of Travel & Tourism Industries - U.S. Department of Commerce,

2007-08 Mexican Visitors to Arizona — University of Arizona, Statistics Canada ADIZONA




2012 Arizona Travel Impact

$19.3 billion in direct travel spending generated in 2012:
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70% of 2012 Travel Spending is by Out-of-State
Visitors

2007 2008 2009 2010 2011

Source: Dean Runyan Associates APIZONA



2012 Direct Travel Spending In Arizona -

by Commodity Purchased

Direct Visitor Spending by Commodity Purchased, 2012

7

Accomodations
$2.6 B

o)

&, Local Transportation

?3(:;1;3 Entertainment

& Recreation
$2.1 B_RNp

'$19.3 Billion

e



2012 Local, State and Federal Tax revenue generated by
Direct Travel Spending in Arizona
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Millions

Travel Industry Tax Revenues represent 7% of all State and
Local Tax Revenues in Arizona
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2012 Direct Travel Employment in S
Arizona
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2012 Direct Travel Earnings in Arizona
(dollars)
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Gross Domestic Product in Leading

Arizona Export-Oriented Industries
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Arizona’s Competition

Colorado

New
Mexico
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Arizona’s Competition

California _ * T Florida

New York
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Arizona’s Competition
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Arizona Office of Tourism

® The Arizona Office of Tourism is the only
statewide tourism entity promoting Arizona as
a world-class, leisure destination.

®  Program of work includes:

®  Research-driven advertising campaigns

T
ARIZONA

® Trade and media relations OFFICE OF TOURISM

®  Communications and public relations

Community and Tribal tourism efforts
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Advertising
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AOT FY14 Advertising Campaigns
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YOUR STORY STARTS

HERE.

SsssssEsssEEEsEEEREEREREEEEREERRRRBRES

IT STARTS WITH A RED ROCK
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Start your story at arizonaguide.com/XX or call 1.877.817.6249 Start your story at arizonagquide.com/XX or call 1.87?.81*%&'249'
GRAND GANYQN, ARIZONA BELL ROCK, SEDONA, ARIZONA
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AOT FY14 Advertising Campaigns
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AOT FY14 Advertising Campaigns
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Brand USA

® Established in 2010 by the Travel Promotion Act

® Works to promote the U.S. as a premier travel destination
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DiscoverAmerica.com
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AOT FY14 Advertising Campaigns
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AOT FY14 Advertising Campaigns

Discover a land long in history-and tradition.

PLACES.
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;_,,i‘, . And only a short drive away.
"F f‘ : HAVAID NATION, A7
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AOT FY14 Advertising Campaigns

You can see for miles and miles.

“find even more when you get dft it

SECONE, a2

Hit the open road. Discover the Arizona less traveled.
Visit .1rI:'...-.'|f_IJi|iE com/adventura

AR ! Withuﬁtdrivingtun many

SONOITA, Az @
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Hit the apan road. Discover the Arirona fess traveled.
Visit arizonaguide. cor
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AOT FY14 Advertising Campaigns “™"" =
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THE ARIZONA LESS TRAVELED.

Visit arizonaguide.com/adventure
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Get Up and Go—Arizona Road Trips

REFINED

Extravagant Relaxation

RUGGED
Ezxciting Adventures

RIGHT DOWN THE ROAD
Small Towns With Big Adventures

ARIZONA'S REFINED SIDE.

lI.lllfLIR’!r AND lEISURE

AND MILE-HIGH K
IN FLﬂGSTAFF

RUGGED ADVENTURE AWAITS.

Aripanas less tavebed deslinations offer the perfec] mcuse bo ge culuide and play!
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“WET" YOUR APPETITE

FOR FUN IN LAKE HAVASL.
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AOT FY14 Advertising Campaigns

GRAND CANYON STATE

Arizona Spring Training - more than just baseball.

DiscoverAZSpringlraining.com
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AOT FY14 Advertising Campaigns
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“LET ME TELL YOU ABOUT THE ONE ) | \ ks
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Summer fun affexciting vacations—all juste
a short dri@away. Start-planning! s o ; N
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IT'S TIME TO UNWIND. ANOTHER WORLD.
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AOT FY14 Advertising Campaigns

A FEW HOURS T A FEW HOURS TO A
A DIFFEREONUT SSTA¥E. DIFFERENT STATE. OF MIND.

0 F M I N D . It’s summertime...and time to escape it all. In just a few hours, you can
be anywhere in the state, diving into crystal waters and experiencing
It's summertime...and time to escape it all. the awe-in Spl rin g del i.g hts of ATiZOH'&, like the base of the Grand
In just a few hours, you can be anywhere in the state, driving down the open road Canyon. Afterall, a summer in Arizona is defined b}f une xpected
adventures and breathtaking beauty.

It’s your Arizona adventure, and it can be anything you want it to be. SU M M E R ; S S HO R T STAR T P LA N N | Nﬁ -~

It's all just a short drive away. And it's long overdue. P Visit SummerinAZ.com or call 1-86&33&3518

and experiencing the awe-inspiring delights of Arizona, like Monument Valley. After all,
a summer in Arizona is defined by unexpected adventures and breathtaking beauty. ﬁ

SUMMER'S SHORT. START PLANNING.
Visit summerinaz.com or call 1.866.236.1521
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Trade and Media Relations
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Trade and Media Relations

® Generated more than 1,500 articles

® Produced more than $25 million in PR
Value

® Reached more than 1.2 billion global
readers
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Trade and Media Relations

® Canada, Germany, France, Mexico and
U.K.

® Building efforts in Brazil and China
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Community & Tribal Relations

ARIZO

OFFICIAL STATE VISITOR'S GUIDE BNz ISR ¥ -V DEM- LN F: Y]
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Arizona’s Official State
Visitor’'s Guide
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Community & Tribal Relations

 Nogales Technical Assistance and Tourism Plan
 Arizona Tourism University and Regional Workshops

* Arizona Council for Enhancing Recreation and Tourism
e Arizona Watchable Wildlife Tourism Association

e Tribal Tourism Brochure
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Industry Relations

e Governor’s Office

e Arizona Lodging & Tourism
Association

e Arizona Restaurant Association

e Arizona Commerce Authority

e Arizona—Mexico Commission

e Arizona Chamber of Commerce

 Arizona Department of
Transportation

e Arizona Game and Fish

e Department

* Arizona State Parks

e Fiesta Bowl

* Greater Phoenix Economic
Council

e Maricopa Association of
Governments

e Statewide Convention and Visitor
Bureaus

e Statewide Chambers of
Commerce

e Statewide Local Visitor Information
Centers

e Super Bowl

e Tribal Economic Development
Groups

e Tourism Advisory Committee

e Tribal Tourism Advisory Councill
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Thank you!

WwWw.arizonaguide.com — consumer website

WwWw.azot.gov — business-to-business website

Sherry Henry
Director
Arizona Office of Tourism

shenry@azot.gov
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http://www.arizonaguide.com/
http://www.azot.gov/
mailto:shenry@azot.gov
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