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Today’s Presentation 

• Arizona’s Travel Impact 

• How the Arizona Office of Tourism 
promotes the state 
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Source:  U.S. Travel Association 

 

Power of Travel 



2012 Total Visitation to Arizona  

Source:  Tourism Economics, Office of Travel & Tourism Industries - U.S. Department of Commerce, 
2007-08 Mexican Visitors to Arizona – University of Arizona, Statistics Canada 

 

38.1 million Overnight Visitors to Arizona 

International 
13.1%

Domestic 
86.9%
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2012 Arizona Travel Impact 
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Source:  Dean Runyan Associates 

 

70% of 2012 Travel Spending is by Out-of-State 
Visitors 

$19.3 billion in direct  travel spending generated in 2012: 
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2012 Direct Travel Spending in Arizona -                            
by Commodity Purchased 
 

Source:  Dean Runyan Associates 
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2012 Local, State and Federal Tax revenue generated by 
Direct Travel Spending in Arizona 
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Source:  Dean Runyan Associates 

Travel Industry Tax Revenues represent 7% of all State and 
Local Tax Revenues in Arizona 
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2012 Direct Travel Employment in 
Arizona 
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2012 Direct Travel Earnings in Arizona 
(dollars) 
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Gross Domestic Product in Leading 
Arizona Export-Oriented Industries 
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Arizona’s Competition 

Utah Colorado 

New 
Mexico 

Texas 

11 



Arizona’s Competition 

California Florida 

New York Hawaii 
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Arizona’s Competition 

France 

China 

Peru Italy 
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Arizona Office of Tourism 

• The Arizona Office of Tourism is the only 
statewide tourism entity promoting Arizona as 
a world-class, leisure destination.  

• Program of work includes: 

 Research-driven advertising campaigns 

 Trade and media relations 

 Communications and public relations 

 Community and Tribal tourism efforts 
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Advertising 



AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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• Established in 2010 by the Travel Promotion Act 

 

• Works to promote the U.S. as a premier travel destination 

Brand USA 
19 



AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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AOT FY14 Advertising Campaigns 
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Trade and Media Relations 



Trade and Media Relations 

• Generated more than 1,500 articles  

 

• Produced more than $25 million in PR 
Value 

 

• Reached more than 1.2 billion global 
readers  
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• Canada, Germany, France, Mexico and 
U.K. 

 

• Building efforts in Brazil and China 

 

Trade and Media Relations 
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Community Relations 



Community & Tribal Relations 

Arizona’s Official State 
Visitor’s Guide  
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• Nogales Technical Assistance and Tourism Plan 

 
• Arizona Tourism University and Regional Workshops 

 
• Arizona Council for Enhancing Recreation and Tourism  

 
• Arizona Watchable Wildlife Tourism Association 

 
• Tribal Tourism Brochure 

 
 
 
 

Community & Tribal Relations 
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Industry Relations 
• Governor’s Office 
• Arizona Lodging & Tourism     

Association 
• Arizona Restaurant Association  
• Arizona Commerce Authority  
• Arizona–Mexico Commission 
• Arizona Chamber of Commerce 
• Arizona Department of 

Transportation 
• Arizona Game and Fish 
• Department 
• Arizona State Parks  
• Fiesta Bowl 
• Greater Phoenix Economic 

Council 

• Maricopa Association of 
Governments 

• Statewide Convention and Visitor 
Bureaus  

• Statewide Chambers of 
Commerce 

• Statewide Local Visitor Information 
Centers 

• Super Bowl 
• Tribal Economic Development 

Groups 
• Tourism Advisory Committee 
• Tribal Tourism Advisory Council 
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Thank you! 

www.arizonaguide.com – consumer website 

www.azot.gov – business-to-business website 

 
Sherry Henry 

Director 

Arizona Office of Tourism  

shenry@azot.gov  
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http://www.arizonaguide.com/
http://www.azot.gov/
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