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Spring Training

15 Cactus League Teams
(1.686 million fans, $422 million
direct spending)

Conferences, and more.
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..Promote Business Development
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Tourism and ED Entities Collaborate The Most
during Special Tourism Events

Ranked by Level of Agency Interaction:

1. Special Events Planning "
2. Marketing Campaigns

3. Business Networks
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Current Intersects and Strategies
Structured and Unstructured

tities on economic
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Current Intersects and Strategies
Structured Partnerships and Events

MOU Strategic Alliance

/ Lead: AOT, Partners: DMOs (CVBs, chambers, tourism offices), others
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Current Intersects and Strategies
Structured Partnerships and Events

Workshops in Border Communities
Lead: TTCA Partners: ACA, AMC, AOT, ADOT, Border Communities

City of Phoenix, TTCA, ACA, AMC, AOT, MAG, Universities, business representatives

Advocacy
AOT, ACA, GPEC, DMOs, AzLTA

Super Bowl XLIX

offices, DMOs, chambers of commerce
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Lead: Super Bowl Committee, Partners: City of Glendale, Glendale CVB, AOT, GPEC, city economic development
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47% Respondents Market Special Events to
Out-of-State Businesses




Event Invites Most Shared Information

Information Received

Comment from Surve Invites to Events — 76.5%

Research/Data/Market
“Engage participants not just Intelligence/Visitor Profiles
share results/product.”

. . / Other | 23.5%
“Coordinating a tool which ;

would be the vessel to share
information.”

Nothing F 5.9%

0% 20% 40%

m Percent of respondents

Business Profile/Contacts |GGG 44.1%

60%

N 56.9%

80%

100%
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/6% Respondents Feel There is a Need to




Respondents’ Suggestions on Role of

Stakeholder Group

« DMO/CVB and ED agencies
» Local and state-level entities

» Collaborate on a single *“regional/state” marketing message t
business aspects. .

. Actlon orlented

» Build on existing interaction
 Structure can be used to engage -:-w
have regional impacts.
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Structure of Stakeholder Group. -




For More Information on Study Contact:
Lora Mwaniki-Lyman
Imlyman@azmag.gov

(602) 452-5003

WWW.azmag.gov
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