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1 Public Involvement 

The Spine Corridor Master Plan Study has included a public involvement program designed to obtain the 
maximum amount of diverse engagement and thorough investigation of issues to help determine the most 
effective study outcomes. The following summary report describes the methods, strategies and outcomes of the 
program. 

1.1 Overview of Public Involvement Goals, Process and Strategies 
During the months of February and March 2015 the study team held agency and public information meetings, 
attended various community events to educate and engage members of the community and agency 
representatives, and solicited comments through a variety of techniques. The following summary report includes 
the information and materials provided during this outreach process, as well as a summary of comments 
received in writing, via email, and online. The official comment period for this process ended on March 18, 2015. 

1.2 Agency and Public Involvement Program Components 

1.2.1 Study Website 

The study team used the Maricopa Association of Governments study website to share information with the 
public. The website, located at spine.azmag.gov, contained information related to the study purpose and history, 
as well as a section dedicated to public outreach. The public outreach section included links to collateral 
materials, comment submission information, public meeting locations and times and a link to related media 
stories.    

1.2.2 Agency Scoping Letters 

Agency scoping letters were sent to 178 agency representatives on Friday, January 30, 2015. The letters 
described the purpose and need for the study, study area boundaries, an invitation to the Agency Information 
Meeting (described in section 1.3.1), and a request for comments. Copies of the scoping letter and enclosures, 
and a list of recipients are provided as Appendices I, J, K, and L. 

1.2.3 Media Relations 

A press release (Appendix A) announcing the public meetings and MetroQuest was distributed on February 12 
and February 25 to the MAG media contact list as well as the study’s stakeholder email database with over 
11,000 recipients. On February 19, the local PBS affiliate, KAET Channel 8 aired a segment featuring the study. 
The segment was also publicized on the study website. Prior to the first meeting on February 25, Spine Study 
Project Manager Bob Hazlett was interviewed by KTAR-FM regarding public input opportunities. During the first 
public meeting on February 25, the local CBS affiliate KPHO Channel 5 interviewed study team members. 

1.2.4 E-Blasts and E-Newsletters 

On February 18 and 26, and March 2 and 3, MAG Communications Staff sent an invitation to the meetings 
(Appendix B) to the study’s stakeholder database. Additionally, ADOT forwarded the invitation to the agency’s 
database of more than 32,700 subscribers. The MAG newsletter “MAGazine” featured the study on the cover of 

its February 2015 – April 2015 issue (Vol. 20: No. 1) which was printed for in person distribution and posted on 
the MAG website. 

1.2.5 Social Media 

MAG used the agency Twitter and Facebook social media accounts to share public meeting and MetroQuest 
details throughout the comment period. The accounts have 1,998 and 299 followers, respectively. 

Table 1-1.  Social Media Posts  

Date Website 
Number of 
Shares/Retweets Message 

February 13, 
14, 16  

Twitter & 
Facebook 

12 The I-10/I-17 Spine study is out for public input. Share your 
idea/thoughts by taking this survey, http://bit.ly/SpineMQ. 

February 17 Twitter & 
Facebook 

0 Do you live/travel along the I-10 or I-17? We want to hear from 
you! Take this survey, http://bit.ly/SpineMQ & help improve your 
commute. 

February 18 Facebook  0 The Valley's Spine (I-10/I-17 corridor) is being studied to 
improve traffic flow. Public input is NEEDED, 
http://bit.ly/SpineMQ. 

February 18 Facebook  2 Mark Your Calendar! I-10 and I-17 Spine Corridor Master Plan 
Public Meetings – (inserted display ad graphic) 

February 18 Facebook  0 The I-10/I-17 Spine study is out for public input. Share your 
idea/thoughts by taking this survey, http://bit.ly/SpineMQ. 

February 19 Facebook  0 Mark Your Calendar for Feb. 25th, 26th or Mar. 4th, I-10/I-17 
Spine Corridor Master Plan Public Meetings - 
http://ow.ly/i/8H9ft! (inserted display ad graphic) 

February 19 Facebook  2 Over 40% of ALL daily freeway traffic uses the Spine (I-10/I-17) 
Corridors! Take this survey, http://bit.ly/SpineMQ & help your 
commute. 

February 23 Facebook  5 The Spine Study is out for public input, please take this survey & 
share your thoughts/ideas for the future, http://bit.ly/SpineMQ. 

February 24 Facebook  1 40% of daily traffic drives along the I-10/I-17 "Spine" Corridor! 
We need your input, attend a public meeting. 

February 24 Facebook  0 Spine Study public meetings are scheduled for 2/25, 2/26 & 3/4. 
Can't attend? Then take part in an online survey, 
http://bit.ly/SpineMQ. 

February 24 Facebook  0 Spine Study (I-10/I-17 corridor) is looking at freeway, street, 
transit & more. Help shape the future of transp., 
http://bit.ly/SpineMQ. 

February 25 Twitter 0 Do you live/travel along the I-10 or I-17? We want to hear from 
you! Take this survey, http://bit.ly/SpineMQ & help improve your 
commute. 

February 25 Facebook 0 Come to the Spine study public meeting 6pm today at Academia 
del Pueblo Elementary School (201 E. Durango St., Phx)! 
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Table 1-1.  Social Media Posts  

Date Website 
Number of 
Shares/Retweets Message 

February 25 Facebook  0 Why is the Spine Study important to you? Check out this 
@arizonapbs Horizon episode to learn more, 
http://bit.ly/1DaMwlp (start at 12min.). (inserted PBS Channel 8 
Horizon video clip link) 

February 25 Facebook  0 Spine public meeting at 6pm at Academia del Pueblo Elementary 
School (201 E. Durango St., Phx), or participate online 
http://bit.ly/SpineMQ 

February 13, 
14, 16  

Twitter & 
Facebook 

12 The I-10/I-17 Spine study is out for public input. Share your 
idea/thoughts by taking this survey, http://bit.ly/SpineMQ . 

Total   34  

1.2.6 Newspaper Display Notices  

Five quarter-page ads including information about the study purpose, public meetings, MetroQuest and study 
team contact details were printed one time in each of the following general-circulation publications two weeks 
in advance of the first public meeting. 

Table 1-2.  Public Meeting Newspaper Display Notices  

Publication Name Publication Date 

Ahwatukee Foothills News Wednesday, February 11, 2015 

Arizona Informant  
 

Wednesday, February 11, 2015 

Arizona Republic  
 

Wednesday, February 11, 2015 

East Valley Tribune  
 

Thursday, February 12, 2015 

Prensa Hispana 
 

Thursday, February 12, 2015 
 

Copies of the advertisements are included in Appendices C-G.  

1.2.7 MetroQuest 

On February 9 the study team launched an online survey tool - MetroQuest. The online mobile-compatible 
survey featured five interactive screens:  

 

Welcome – An introduction to the study purpose and goal of the survey. 

Figure 1-1.  MetroQuest Welcome Screen 

 

Priorities – A ranking screen on which respondents selected their top four priorities. As each category was 
clicked, a brief description with photo was displayed, along with “Comment” and “Suggest Another Priority” 
buttons to encourage additional input.  

Figure 1-2.  MetroQuest Priorities Screen 
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Potential Strategies – A rating screen that instructed respondents to rate five potential improvement strategies 
and provide additional comments on each. This screen also featured a real-time display that showed how 
respondents’ priorities performed under each strategy.  

Figure 1-3.  MetroQuest Strategies Screen 

 

Show Us – A map screen with interactive “pins” used to locate and describe issues within the corridor at the 
location at which they are experienced. General comments were also collected on this screen.  

Figure 1-4.  MetroQuest Show Us Screen 

  

Stay Involved – A form screen with optional fill in the blanks and drop-down boxes for respondents’ 
demographic information and a space for an email address to be included in future project related mailings. 

Figure 1-5.  MetroQuest Stay Involved Screen 

 

Although, a March 18, 2015 comment deadline was identified in printed materials, the survey remained online 
until March 23, 2015to capture late participation. Survey comments are summarized in Section 1.4. 

1.3 Meetings 

1.3.1 Agency Information Meeting 

On Monday, February 23, 2015 the study team held an Agency Information Meeting for stakeholders from local, 
regional and state agencies to identify any specific concerns, suggestions or recommendations, with a focus on 
future development, general plans and/or capital improvement projects that could be affected. Meeting 
attendees examined a series of 28 banners (Appendix H), viewed a presentation, participated in a question-and-
answer session and completed comment forms.  40 stakeholders from 18 agencies attended. A copy of the 
meeting summary can be found in Appendix R, and the meeting invitation, enclosures and recipient list are 
included as Appendices M through Q. 

1.3.2 Public Information Meetings 

Three public information meetings were held throughout the study area during the months of February and 
March 2015. Each meeting was held in an open house format. The meetings were held in three distinct 
communities along the Spine Corridor in order to promote easy access for the public, and to increase the 
potential for diverse participation.,. Table 1-3 shows the location and attendance of each meeting. 
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Table 1-3.  Public Meeting Location and Attendance  

Date Location Attendance 

Wednesday, February 25 Academia Del Pueblo Elementary School Gymnasium,  
201 E. Durango St., Phoenix 

9 

Thursday, February 26 Deer Valley Community Center Multipurpose Room,  
2001 W. Wahalla Ln., Phoenix 

23 

Wednesday, March 4 Four Points by Sheraton Grand Ballroom,  
10831 S. 51st. St., Phoenix 

36 

Total  68 

The three public information meetings were set up in similar formats, including the following five interactive 
areas: 

 Meeting Sign-in 

 Display Banners 

 Aerial Map 

 MetroQuest Online Survey 

 Comment Tables 

In addition to the five areas outlined above, two project partners (ADOT Near-Term Improvements and City of 
Phoenix Transit Department) attended the meetings to share information about their projects. 

Meeting Sign-in 

At the sign-in station, meeting attendees were greeted by members of the study team, asked to sign in and 
given a study fact sheet–which had been produced in English and Spanish (Appendices I and J)– and meeting 
guide/comment form–also available in English and Spanish (Appendices K and L). Attendees were encouraged 
to visit each of the stations and ask questions of study team members. 

Display Banners 

A series of 28 banners (Appendix H) displaying study information was positioned around the meeting rooms for 
attendees to view. The banners were color-coded in four groups to represent different aspects of the study: 

 Red banners described general study information and opportunities for input;   

 Blue banners contained existing and future corridor characteristics; 

 Green banners highlighted environmental considerations such as air quality, natural resources and 
neighborhoods; and 

 Orange banners explained priorities, potential strategies and future technologies. 

 

 

Figure 1-6.  Display Banners at Public Meeting  

 

Aerial Map 

A 35-foot long aerial map of the study area was 
available in for attendees to review, mark with 
comments, concerns and suggested improvements. 
Comments that were provided on the aerial maps 
have been incorporated into the online map 
comment function on MetroQuest. The issues 
conveyed through these comments are captured in 
Section 1.4. 

 

MetroQuest Online Survey Stations 

An online survey station with four laptops was 
established at each meeting to facilitate attendees’ 
completion of the MetroQuest online survey 
(previously described). In addition to laptops, several 
electronic tablets were available with study team 
members around the room.   

 

 
Source: Jacobs, 2015      

 

Figure 1-7.  Aerial Map at Public Meeting 
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Figure 1-8.  Online Survey Station at March 4, 2015 Public Meeting 

 
Source: Jacobs, 2015 

1.4 Comments 
Numerous comments were gathered via the public outreach methods previously described. The following 
sections summarize agency and public comments received.  

1.4.1 Agency Comments 

Agency representatives in attendance at the Agency Information Meeting were offered an opportunity to 
complete a five-question survey regarding their agencies’ interests and concerns about the study. Table 1-4 
below captures comments submitted in writing.  

Table 1-4.  Agency: Survey Comment Summary   

Agency 
Relation to 
Study 

Owned 
Facilities in 
Study Area 

Future Plans Specific 
Issue/Concern 

Suggested 
Alternatives 

Arizona 
Department of 
Administration 
(ADOA) 

Responsible for 
Capitol Master 
Planning. 

Yes. ADOA has 
50+ state owned 
facilities within the 
Study Area. 

In process of 
updating Capitol 
Complex Master 
Plan. 

I-10 West Light Rail 
Extension might 
have large impact. 

Additional 
alternative 
modes, such 
as: regional 
transportation 
options, 
commuter 
rails, light rail 
extensions, 
street cars, etc. 

Table 1-4.  Agency: Survey Comment Summary   

Agency 
Relation to 
Study 

Owned 
Facilities in 
Study Area 

Future Plans Specific 
Issue/Concern 

Suggested 
Alternatives 

City of Phoenix 
Street 
Transportation 
Department 

Much of the 
Study Area is 
within the City. 
Partner agency 
that is affected 
positively and 
negatively. 

Yes. Adjacent 
signalized 
arterials. 

All future plans 
related to arterial 
operations are 
being coordinated 
through MAG and 
ADOT. 

Many of the 
signalized arterials 
have older 
signalized 
technology with 
limited capabilities 
that are inherent to 
active traffic 
management 
strategies. 

None 

City of Phoenix 
[Department 
Unknown] 

Potential 
projects that 
can be 
accelerated for 
implementation. 
How City of 
Phoenix can 
help identify 
those projects. 

Yes. Streets 
(arterials, 
collectors, locals), 
transit operations, 
traffic signals, 
drainage facilities. 

Phoenix 
Comprehensive 
Transportation 
Downtown Study, 
Pecos Basin 
Drainage Facilities, 
Future Northwest 
LRT Extension to 
MetroCenter. 

Adjacent 
neighborhoods and 
flood control. 

Integrated 
Corridor 
Management/ 
ITS.  
Consolidated 
drainage 
facilities. 

 

Additionally, agencies were invited to submit comments by standard mail. These comments are summarized in 
Table 1-5. 

Table 1-5.  Agency: Standard Mail Comment Summary  

Date Agency Summary of Comments 

February 9, 2015 Gila River Indian 
Community (GRIC) 

Request to keep agency updated and submit cultural resources documents 
for review. The proposed project area is within ancestral lands.  

March 2, 2015 United States 
Department of the 
Interior (DOI) 

National Historic Lands: Pueblo Grande Ruin and Irrigation Sites National 
Historic Landmark are within the study area. Please minimize any potential 
impacts to the site per Section 106 of the National Historic Preservation 
Act. 
 
Land and Water Conservation Fund and Urban Park and Recreation 
Recovery: Nuestro Park, Acacia Park, South Mountain Park/Preserve, 
Encanto Park and Verde Park are assisted properties to which specific 
regulations apply.  
 
Contact information provided for appropriate staff within the agency for 
each of the three departments represented in the letter. 
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Table 1-5.  Agency: Standard Mail Comment Summary  

Date Agency Summary of Comments 

March 13, 2015 City of Phoenix (COP) 
Aviation Department 

The Aviation Department has several planned projects in the Study Area. 
The airport roadways and nearby State Route 143/I-10 traffic interchange 
are congested. Airport officials are concerned as traffic increases, cut 
through traffic will further congest the airport. Several regulations, statues 
and circulars cited may be relevant to the study. Sky Train Stage 2 map 
provided. 

   

 

Email was the third method by which agency representatives shared comments and documentation relevant to 
the study. Table 1.6 summarizes the emails received. 

Table 1-6.  Agency: Email Comment Summary  

Date Agency Summary of Comments  

February 6, 2015 Natural Resources 
Conservation Service 
(NRCS) 

Request for more information. NRCS may have comments under the 
Farmland Protection Policy Act. Attached form CPA-106 can be used to 
inform NRCS about corridor alternatives. Agency cannot comment until 
alternatives are known. Included NRCS Web Soil Survey brochure. 

February 24, 2015 Federal Aviation 
Administration 
(FAA) 

Ensure Advisory Circulars are referenced and utilized when near airport 
environment. Links to circulars, publications and a proposal portal 
provided. Airport Layout Plan (ALP) attached to email. Respondent 
suggested coordination with City of Phoenix on updates to the ALP. 

February 27, 2015 City of Tempe Request for Study Area map so Tempe Community Development staff can 
comment. 

March 18, 2015 City of Phoenix (COP) 
Historic Preservation 
Department 

Noted that most information/survey activity of historic properties has been 
concentrated along I-10 through central Phoenix. Recently, ADOT 
commissioned a study of potentially eligible historic properties along I-17 
from the 10/17 split, around the Durango curve, north to Loop 101.  
 
Moving forward, staff directed that a thorough historical resource survey be 
completed within the area of potential effects. 

1.4.2 General Public Comments 

Approximately 1,742 comments were obtained from members of the public.  Table 1–7 summarizes how many 
comments each method yielded.  

Table 1-7.  Comments by Response Method  

Source Surveys/Comments 

MetroQuest Online Survey 1,695 

Printed Forms 31 

Email 10 

Telephone Hotline 3 

Social Media 3 

Total 1,742 

Survey Respondent Demographic Information  

Respondents were asked a series of questions to help the study team learn when, why and how they used the 
corridor. In addition, they were asked to provide a home zip code. Figure 1.9 shows the zip code areas in which 
residents reside. It is noteworthy that most of the participants do not live within the Study Area.  

Figure 1-9.  Online Survey Participants by Zip Code 
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Figure 1-10.  Participants’ Interest in Corridor 

 

How often participants used the corridor is represented in Figure 1.11.  

Figure 1-11.  Response to “How often do you use the Spine Corridor?” 

 

Figure 1-12.  Online Survey Participants Frequency of Corridor Use by Zip Code 

 

The number of English surveys submitted outnumbered the Spanish surveys by a large majority as seen in 
Figure 1-13. This statistic does not necessarily represent how many users speak either language; it shows in 
which language they preferred to take the survey. 

Figure 1-13.  English versus Spanish Responses 
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Respondents surveys were also tallied according to which electronic means they used to access the survey: via a 
mobile device or computer.  

Figure 1-14.  Response Platform by Device and Language 

 

Respondents indicated they support building to meet future needs as opposed to the No-Build alternative, as 
shown in Figure 1.15 

Figure 1-15. Build versus No-Build 

 

Strategy and Priority Comments 

The first task of the MetroQuest survey asked participants to rank eight priorities against one another to 
determine the community’s number one priority. Descriptions for each priority are shown in Table 1.8. 

Table 1-8.  Priorities and Text Descriptions  

Priority Text Description 

Improve Commute 
 
 

I care about improving my commute, including making it faster, having consistent and reliable 
travel times, increasing access to real-time traffic conditions, improving safety, and/or making 
my commute cheaper. 

Add Travel Choices I care about enhancing transit, vanpools, bicycle, and pedestrian facilities, and encourage their 
use through more accessible and convenient locations and frequencies. This could include 
improved connectivity between types of transportation and/or access to real-time transit wait 
times. 

Protect the 
Environment 

I care about avoiding or minimizing impacts to the environment, and enhancing it whenever 
possible. 

Increase Connections I care about improving or adding connections onto and across the freeway to make my trips to 
work, home, and play easier and more convenient. This could include advanced communications 
between intersection traffic signals and on-ramp meters to minimize interchange congestion. 

Promote 
Neighborhoods 

I care about minimizing impacts to neighborhoods and schools, and improved quality of life. 
This includes promoting walkable communities, safe routes to schools, parks, open space, and 
noise reduction. 

Improve Commerce I care about how the transportation system affects business, including improving travel time 
reliability, accessing real-time travel information, minimizing traffic congestion, providing easier 
access and accommodating trucks. 

Minimize Cost I care about reducing spending of public funds for the construction, maintenance, and operation 
of the transportation system. This could include optimizing the existing transportation system 
through the use of technology so new construction costs may be minimized. 

Emphasize Jobs I care about creating and preserving jobs in the corridor, as well as improving access to those 
jobs, to encourage a vibrant and prosperous regional economy. 

As each priority was clicked, a photo depicting the priority and the priority’s text description was shown along 
with two buttons for further comment. One comment button was for a general comment. The other was marked 
“Suggest Another Priority.” Both comment buttons were optional. Figure 1-16 – Community Priorities Ranking 
shows how many times each priority was ranked as one of a user’s top four priorities.  

316 
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Figure 1-16. Community Priorities Ranking 

 

250 comments received via the Strategy Screen were coded primarily across 21 categories and secondarily 
across 125 sub-categories that more specifically capture each comment’s content. Figure 1.17 Priority 
Comments Word Cloud demonstrates a great interest in transit, freeways, and freeway lanes and ramps. Also 
available on the Priority Screen was a “Suggest Another Priority” button. 40 alternate priorities were suggested 
but over half of the suggestions were in three categories: Safety, Traffic Congestion, and Transit. A complete list 
of suggested priorities is included as part of Appendix U. 

Typical “Transit” comments included requests for increased transit services and adding new modes of transit 
service, but it is important to note that the general codes are neutral – so comments against transit are included, 
as well. A set of secondary codes were used to further “drill down” on each comment. The list of comment codes 
is included as Appendix S. 

Typical “Freeway” code comments included suggestions to build more freeways and create bypass routes, as 
opposed to “Freeway Lanes and Ramps” code comments which often suggested adding lanes and creating 
special lanes. 

Specific comments from the Priority and Strategy screens are included as Appendix U. 

 

 

 

 

 

Figure 1-17. Priority Comments Word Cloud 

  

The second task within the survey prompted respondents to rank a set of five potential strategies according to 
their preference. As on the Priority Screen, an optional comment button was available on the Strategy Screen. 
Figure 1.18 shows Travel Modes received the highest ranking among the strategies, while Street Lanes received 
the lowest. Strategy Comment Codes are shown in Appendix T. 
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Figure 1-18. Potential Improvement Strategy Ranking 

 

Comments gathered from the Strategy Screen showed a high interest in freeway lanes, transit, and freeways – 
see Figure 1.19.  

Typical “transit” comments included suggestions regarding building new transit options and enhancing existing 
transit systems. 

Typical “freeway lanes” comments included those about special lanes (including toll and HOV) – which generally 
supported HOV lanes but not toll lanes. 

Typical “freeways” comments focused on induced demand and improving interchanges. 

Specific comments and a coding key are included as Appendix T. 

 

 

 

 

 

 

 

 

Figure 1-19. Strategy Comments Word Cloud 

 

 

After the priority and strategy ranking exercises, respondents completed a mapping exercise on the Show Us 
screen using pins marked with six different topics: 

 Traffic Congestion 

 Safety 

 Public Transit 

 Cycling/Pedestrian 

 Access  

 Other 

Respondents placed pins on specific points on a map of the corridor. As they placed each pin, a box containing 
an optional comment space appeared. Comments from each pin type were coded among the same topics used 
for the strategy and priority coding with added topic codes to accommodate the more detailed responses this 
portion of the survey yielded.  

Heat maps depicting the number of pins of each type have been included below in Figures 1-20 through 1-24. 
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Figure 1-20. Traffic Congestion Pin Heat Map 

 

Figure 1-21. Safety Pin Heat Map 

 

Figure 1-22. Public Transit Pin Heat Map 

 

Figure 1-23. Cycling/Pedestrian Pin Heat Map 
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Figure 1-24. Access Pin Heat Map 

 

As shown in the word cloud, traffic congestion comments centered on adding vehicle lanes, congestion from 
merging and improving interchanges. The difference between the scale of the top three comment topics and 
the five other frequently mentioned topics is notable, as well. 

Figure 1-25. Traffic Congestion Pin Comments Word Cloud 

   

Respondents sentiments regarding public transit also showed high concurrence, as the majority of transit drop 
pins comments fell into the “build more light rail” topic than any other. The next two highest topics were 
“increase bus service” and “add transit options.” 

Figure 1-26. Public Transit Pin Comments Word Cloud 

 

 

 

Cycling/Pedestrian pin comments commonly related to three topics: 

 Create bike/ped crossings 

 Add bicycle lanes/bicycle facilities 

 Add pedestrian facilities 

Respondents often stated they’d like to ride a bike or walk to a destination but opted not to because they felt 
infrastructure they needed to do so was not available. 
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Figure 1-27. Cycling/Pedestrian Pin Comments Word Cloud 

 

 

Responses from access pins were spread fairly evenly among a number of topics, as reflected by Figure 1.28. The 
top three topics in this group were: 

1. Improve interchanges 

2. Add direct HOV entrances/exits 

3. Entrance/exit ramp issues 

 

 

 

 

Figure 1-28. Access Pin Comments Word Cloud 

 

“Other” pin comments also had a relatively even distribution among frequent topics. The three most common 
topics were: 

1. Add another level for vehicular traffic on freeways (or create a double-deck freeway) 

2. Add vehicle lanes 

3. Pro South Mountain Freeway 
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Figure 1-29. “Other” Pin Comments Word Cloud 

 

 

 

Comments input in conjunction with the “safety” pin type were not able to be organized to form word clouds. 
The resulting word cloud would not have been legible, because the difference between the highest value and 
the next highest value was so great that the difference between the font sizes was too great. In fact, more than 

40% of all safety comments were attributed to the “dangerous merging/weaves” and “entrance/exit 
ramp issues” categories. The remaining 60% of comments were spread among numerous other topics with 
very little concurrence.  

The following heat maps show the same pin concentrations as Figures 1-30 through 1-34 with the addition of 
boundaries around the highest concentrations. Pin comments were analyzed to determine the most frequent 
comment topics in each area for each pin type. Figures XX through XX show the outcome of that analysis. 

Figure 1-30. Traffic Congestion Pin Heat Map with Comment Areas 

 

 

Figure 1-31. Safety Pin Heat Map with Comment Areas 
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Figure 1-32. Public Transit Pin Heat Map with Comment Areas 

 

 

Figure 1-33. Cycling/Pedestrian Pin Heat Map with Comment Areas 

 

 

Figure 1-34. Access Pin Heat Map with Comment Areas 
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Appendix A. Press Release 
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Appendix B. Email Invitation 
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Appendix C. Ahwatukee Foothills News Newspaper Advertisement 
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Appendix D. Arizona Informant Newspaper Advertisement 
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Appendix E. Arizona Republic Newspaper Advertisement 
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Appendix F. East Valley Tribune Newspaper Advertisement 
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Appendix G. Prensa Hispana Newspaper Advertisement 
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Appendix H. Public Meeting Banners 1-3 
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Public Meeting Banners 4 - 6 
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Public Meeting Banners 7 – 9  
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Public Meeting Banners 10 - 12 
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Public Meeting Banners 13 - 15 
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Public Meeting Banners 16 - 18 
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Public Meeting Banners 19 - 21 
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Public Meeting Banners 22 - 24 
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Public Meeting Banners 25 - 27 
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Public Meeting Banner 28 
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Appendix I. Fact Sheet – Page 1 (English) 
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Fact Sheet – Page 2 (English) 
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Appendix J. Fact Sheet – Page 1 (Spanish) 
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Fact Sheet – Page 2 (Spanish) 
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Appendix K. Comment Form – Pages 1-2 (English) 
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Comment Form – Pages 3-4 (English) 
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Appendix L. Comment Form – Pages 1-2 (Spanish) 
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Comment Form – Pages 3-4 (Spanish) 
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Appendix M. Agency Letter  
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Appendix N. Agency Letter Enclosures 1-2  
  



 

28 | April 1, 2015 Agency and Public Involvement Summary Report 
 MAG_Spine_PI Summary Report_FINAL.docx 

Appendix O. Agency Letter Enclosure 3 
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Appendix P. Agency Letter Enclosure 4 
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Appendix Q. Agency Letter Recipient List 
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Agency Letter Recipient List (continued) 
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Agency Letter Recipient List (continued) 
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Agency Letter Recipient List (continued) 
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Agency Letter Recipient List (continued) 
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Agency Letter Recipient List (continued) 
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Agency Letter Recipient List (continued) 
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Appendix R. Agency Information Meeting Summary 
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Agency Information Meeting Summary (continued) 
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Agency Information Meeting Summary (continued) 
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Agency Information Meeting Summary (continued) 
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Appendix S. Comment Codes and Frequency Chart – Priorities 
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Comment Codes and Frequency Chart – Priorities (continued) 
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Comment Codes and Frequency Chart – Priorities (continued) 
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Comment Codes and Frequency Chart – Priorities (continued) 
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Appendix T. Comment Codes and Frequency Chart – Strategies 
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Comment Codes and Frequency Chart – Strategies (continued) 
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Comment Codes and Frequency Chart – Strategies (continued) 
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Comment Codes and Frequency Chart – Strategies (continued) 
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Appendix U. Priority & Strategy Comments and Suggested Priorities 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 



 

58 | April 1, 2015 Agency and Public Involvement Summary Report 
 MAG_Spine_PI Summary Report_FINAL.docx 

Priority & Strategy Comments and Suggested Priorities (continued) 



  

Agency and Public Involvement Summary Report  April 1, 2015 | A-59 
MAG_Spine_PI Summary Report_FINAL.docx 

Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 



 

62 | April 1, 2015 Agency and Public Involvement Summary Report 
 MAG_Spine_PI Summary Report_FINAL.docx 

Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 
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Priority & Strategy Comments and Suggested Priorities (continued) 



  

Agency and Public Involvement Summary Report  April 1, 2015 | A-65 
MAG_Spine_PI Summary Report_FINAL.docx 

Priority & Strategy Comments and Suggested Priorities (continued) 
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